HASHTAG

1 FOR THE BRANDS
BEST OF BRANDS MEETS

BEST OF ARTISTS HERE

WE CREATE TRENDS CREATING

3 TH"TE LONG LASTING IMPRESSIONS

WE FOCUS ON PERFORMANCE
NOT JUST REACH
9 GROW & SGALE s




C]bOUT US

COMMUNIFY qimioom: *u?i, OF
INFLUENCERS WHO CARE
ABOUT INFLUENCERS. WE
~CONNECT ;:w~INFLUENCERS

AND BRANDS <o TURNING
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HOW DO WE DO IT
Understanding the Brand Tracking & Optimizing
We explore your brand and We monitor performance, optimize,
audience to define campaign goals. and share clear reports.
Pitching Launching & Managing
We share creative ideas and We handle everything from
strategy — free of cost up to this coordination to execution.

Crafting the Campaign

We fine-tune the plan and select influencers that align with your brand.
Influencers choose if it's a fit — always.
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Poor ROI & Unclear

Metrics
Fake Followers and Even with huge number of
Engagement Frauds SgBgemenillotof

campaigns fail to reach its
In 2023, qpproximqte|y expec’red conversion ratio.
59.8% of brands reported 60% of mar.kefers struggle
encountering fraudulent to measure influencer
activities, including fake marketing ROI.

followers and engagement.

HASHTAG

Creative Fatigue
People end up just skipping ads.

Oversaturation in influencer
marketing has led to a drop in
engagement rates, with Instagram’s

average engagement falling from . s
2.18% in 2021 fo 1.59% in 2024, Lack of Authenticity

Consumers has started
losing trust in influencer

endorsement.
Finding the right Short term Impact
influencer and audience Shortterm campaigns often fail

to build lasting brand loyalty.
Even though it may create a
small surge in traffic it fails to
create any long lasting
customer base.

Trying to sell to everyone
means selling to no one.
Selecting quality influencers is
cited as a top challenge by
55.86% of marketers.
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ngagement Frauds campaigns fail to reach its
expected conversion ratio.
60% of marketers struggle
to measure influencer
marketing ROI.

In 2023, approximately
59.8% of brands reported
encountering fraudulent
activities, including fake
followers and engagement.

e Don't Follow Trends, \

:V‘;“Szldata People end wp just skipping ads.
d° ouble i influencer j \
owh oh to a drop i

what works ) )
and ditel, ©N9d , with Instagram’s

average engtgement falling from

what doesn't) 18% in 2021 to 1.59% in 2024, Jack of Authenticity

Consumers has started
losing trust in influencer
endorsement.

long term

Finding the right ™ e wse ata- ShesHermr Impact

. . dtiven insights, )

influencer and OUdlenQﬁAmw Shortterm cainnoicWe gocus an building
) analytics, and to bU||d |G°"ncv i brand I.O’jal.tj and

Trying to sell to everyone  engagement =ven (el it iy ~cultivating long—term

means selling fo no one.  ratterns to . - cohSumer
9 maten brangs  small surge in to¢in o r b SOPSUNErS

Selecting quality influencers | |
. g quaiily Wi the gt create any long latting
cited as a top challenge by infucncers ana
customer base.

55.86% of marketers. ehsute content
— teaches the

petfect

audience,



WHAT MAKES US
DIFFERRENT ? A

Long Term Impact
We focus on building brand loyalty

and repeat engagement, not just
one-off spikes in engagement.

/ Performance focused, not just reach
q HH While many agencies focus on reach, we focus

/'? N Tailored Campaigns, Not Templates

We help you reach the right audience with the

H on conversions and business growth.

right content through the right influencers using
strategies tailored to your brand.

End-to-End Campaign Execution
-@- From planning to performance tracking,
\

we handle everything, so you get results
without the hassle

We Don't Follow Trends,
We Create Them

e With strategic storytelling
@ we turn brands into

We combine H\e art trendsetters

of storytelling with
the science of data to
deliver influencer
campaigns that don't
Squ trend—they

cohvelft.
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ANY QUESTIONS
OR THOUGHTS? OR
MAYBE YOU WANT

TO SAY HELLO?

Contact Sabari via email on Contact Aswin via email on

sabarisuresh@odios.in or via aswinsankar@odios.in or via
mobile on +91 7594806676 mobile on +91 8714486471

HASHTNAG

WE CREATE TRENDS

hashtag.odios.in



http://hashtag.odios.in/

HASHTAG next-geninfluencer marketing

BY ODIOS

agency, connecting
influencers with premium
brands through expert
strategies and data-driven
insights. Our goal is to help you
grow, create, and thrive while
securing high-value
partnerships.




