DC SHOP ANALYSIS REPORT

SUMMARY-TO-DATE 2021 JANUARY 19-AUGUST 28
WEEKLY 2021 AUGUST 22-28

Revenue Chart (weekly-to-date) Transactions Chart (weekly-to-date)
REVENUE Transactions
INSIGHTS:
* Week 32 sales decreased by 40% as expected following
""" big campaign pushes from the previous 2 weeks.
e Conversion at 2.27% minutely decreasing every week.
. * Transactions to date at 24K with an AOV continuing to
be at $52.
* Top 5 sales moving towards Batman merch with Suicide
Squad fave King Shark still in spot 1 and 3.
s * Target for Q3 at 3% with 4 weeks remaining.
||
- | Summary: Suicide Squad release on Aug. 6 almost doubled
I I I l I [ I e s s ———a e ‘ I I I weekly sales. King Shark character dominated merch sales.
A i A A A R A o A O I I | lll--lII-l--..--Il.
Et i g g g Ve e e e FEP S RSP E T I P E P PP PP PP Transactions 24,462 Average Order Value $52 USD
e e P A S S S = . o 327 \week 90 -46% * 32"dweek $49 +13%
t . st
Weekly sales Top 5 week of August 22-28 + 31%tweek 162 31t week $43
::.:;' h’ s : o Orig. Target ::r:e\:eeklv Rank  Summary Units Net Sales Gross Sales
WK26, M7, Q3 7/11/21-7/17/21  § 3,932.00 57% S 8537 § 6907 2 THE BATMAN Movie Loge T-Shirt 4% 9250 & 100.00
WK27, M7, 03 7/18/21-7/24/21 5 3,382.00 49% § 8537 5 6,907 3 THE SUICIDE SQUAD King Shark Hand T-Shirt 48 7500 §  100.00
WK28, M7, 03 7/25/21-7/31/21 & 3,976.00 58% S 8537 § 6,907 ) )
e A 4 BATMAN Starry Night T-Shirt 45 53.50 $ 100.00
WK29, M8, Q3 8f1/21- 8/7/21 $ 6,745.00 115% § 5843 § 5843
WK30, M8, Q3 8/B/21-8/14/21 5 11,528.00 197% $ 5843 § 5843 5 BATMAN Villain Mashup Logo T-Shirt 35 6667 5 10000
WK31, M8, Q3 8/15/21-8/21/21 & 7,282.00 125% § 5843 § 5843 Top 5 of all time
WK32, M8, 03 8/22/21-B/28/21 5 4,335.00 74% S 5843 § 5843
WKS1-30 Grand Total $973,950.00 Rank Summary Units Gross Sales
Quarter Targets 1 Zack Snyder's Justice League Metallic Superman Funko Pop! 4450 $66,750.00
Max Target 2 Zack Snyder's Justice League Metallic Darkseid Funko Pop! 4450 $66,750.00
Target Rev per ADJUSTED Target 3 Zack Snyder's Justice League Metallic Desaad Funko Pop! 4450 $66,750.00
g‘l“"‘" Weeks ""‘“""% S“‘;“";’:;’ 177: s""’;“s‘; ;’5: . 35“'0;'0" . “"":"; :159“ 4 Zack Snyder's Justice League Metallic Diana Prince Funko Pop! 4450 $66,750.00
14, ,91 , y A 5 :
o i% diise W% ¢ Tioiis + %oub 5 menia 5 ZACK SNYDER'S JUSTICE LEAGUE Darkseid T-Shirt 1327 $33,950.00
Q3 8 'S 29,890 3% $ 1,087,102 $ 185000 $ 1,138,256 R
Q4 12 $ = 0% $ 2114112 $ 200,000 $ 1,447,734 ® Ecommerce Conversion Rate
Grand Total 20 § 958862 25% $ 3,899,151 $ 3,283,927 6.00%
Revenue $973,950 USD* Conversion rate 2.27% 4.00%
. 32"dweek $4 335 -40% * 32”dweek 0.84% -25%
. 3lst week $7 282 ® 315tweek 1.12% .Z:DU%
Conversion rate average 2-5%, N _
desired e-comm target >10%. February 2021 March 2021 April 2021 May 2021 June 2021 July 2021 August 2021




DC SHOP ANALYSIS REPORT

SUMMARY-TO-DATE 2021 JANUARY 19-SEPTEMBER 04
WEEKLY 2021 AUGUST 29-SEPTEMBER 04

Source / Medium Top Acquisition Sources/Conversion this Top Searches by pageviews Top Unique Pageviews/$Value this week
week this week
o #1 — Direct 55% / 0.63% #1 — Batman 17.08% #1 — Landing Page 43% / 32%
#2 — Google/Organic 22% / 1.13% #2 — Harley Quinn 5.92% #2 — Products 6% / 163%
#3 — DCUI Nav 8% / 1.15% #3 — Superman 5.47% #3 — Characters 4% / 105%
e #4 — madmagazine.com/ref 1.66% / 0% #4 — Funko 4.56% #4 — Heroes Collection 3% / 111%
#5 — WarnerBros/shop 1.64% / 0% #5 — All Characters 3.19% #5 — Suicide Squad Collection 3% / 151%
#6 — Shop newsletter 1.35%/6.74% #6 — King Shark 2.73% #6 — Villains Collection 2% / 56%
" #7 - dccomics /web 1.34%/ 0% #7 — Justice League 2.51% #7 — Batman Characters 2%/ 95%
#8 — dccommunity/Nav — 0.88% / 0% #8 — Logo 2.51% #8 — Checkout 1%/ 1,051%
#9 — |G shopping — 0.73% / 0% #9 — Wonder Woman 2.51% #9 — Sort by Newest 1% / 115%
500 #10 - DC newsletter—0.63% / 1.49% #10 - Young Justice 2.28% #10 — Shirts Collection 1%/ 157%
o Your audience at a glance
» (direct) / (none) ® google / organic deui / nav newletter / email Other e @ New Visitor Retuming Visitor
1.5K
User Traffic 535,588 Unique Pageviews 3,476,092 - e @
« 327¢week 7,954 -28% + 327 week 38,765 -30% h -
e 31tweek 10,983 e 315t week 55,362 st0
Total Sessions 85 1r3 10 Bounce Rate 4.04% OAug 22 Aug 23 Aug 24 Aug 25 AUg 26 Aug 27 Aug 28
+ 32ndweek 9,888 -28% * 32"week 0.87% +30% ' HEROES VS VILLAINS
e 31stweek 13,693 * 31'week 1.23% u7&-9554 rgwgufleg r:.llumzbzof Sessions per User gséuéss 4 & WHICH SIDE WILL YOU WEAR?
INSIGHTS: oy SR :
e Traffic continues to be sourced th rough direct access to Pageviews Pages / Session Avg. Session Duration Bounce Rate ® .
. . . . N N 9
our site. Highest conversion remains to be shop 38,765 3.92 00:01:57 0.87% 50 Gt Mor
neWSIetterS. ?\ugZZ Aug23 Aug24 Aug25 Aug26 Aug27 Aug28

* Highest Searched continues to be Batman, supported by
top 5 merch purchases.
* Funko still in top 5 as we prep for FanDome Funkos

Summary: This week is lower than previous 2 weeks
spikes while the shop preps for Road-to-FanDome launch.




DC SHOP FUNNEL VISUALIZATION & AIDA GOALS

WEEKLY 2021 AUGUST 01-07 — needs update

P d t D t | P Users New Users Sessions Number of Sessions per User | Pageviews Pages / Session Avg. Session Duration Bounce Rate
toducybelaiiskage 8,183 6,911 9,968 1.22 36,852 3.70 00:01:40 1.09%
3,653 it S (it SO (it e S ol i N ot B b ]
3,653 s p 3,511
/ 1,479 (exit) 886
(entrance) 1,354 /products 549
/collections/heroes 151 142 (3-89%) / 282 M Sessions Shopping Progression Ml Abandonments
/characters 138 proceeded $p Checkout /product/metallic-superman-funko 126
/charactersBatman 82 /collections/shirts 86 All Sessions Sessions with Product Views Sessions with Add to Cart Sessions with Check-Out Sessions with Transactions
0.22% # 4.47% 4.82% 10.99% 11.29%
Checkout
213
71 E = » 134
(entrance) 27 (exit) 59
/collections/suicide-squad 14 /checkout 39
/ 12 79 (37.09%) / 14
/characters 7 proceeded toligace an order /charactersJustice League 2
/collections/heroes 6 /?cid=dcshop
Place an order — _— _—
104 \ 4 \ 4 \ 4 A 4
25 )
2.77% funnel conversion rate No Shopping Activity No Cart Addition Cart Abandonment Check-Out Abandonment
(entrance) 2 1.7% * 46% # 16.81% 11.63% #
/?order_id=6e1162b2-ef7f-4602-8f28-531f09bb842e 1
/?order_id=a5eb4b67-26ec-40c0-af7a-60199e87532a 1
/?order_id=ec7cfa96-966b-43fa-8fee-ab46af41e8da 1
M sessions Checkout Progression [l Abandonments
/?order=82d752b8-4bab-4d14-9a76-ca166169f225 0
Step 1 Step 2 Step 3 Step 4 Sessions with Transactions
Funnel Visualization & AIDA GOALS 11.05% 8.24% 42.86% 13.89% 11.29%
* With the 8,183 (+.18%) users visiting the site, 36,852 (+2%) pageviews, and 3,653 (+) product detail views, around 104
(+) purchases were made. Checkout funnel conversion at 2.77% (last week at 2.22%).
* Shopping session increased this week including sessions with
transactions. - Articles
* Advertisements
* Webinars/Podcasts
* Customer Checkout session also increased in sessions, though drop off - paid Search/Landing Pages
relatively higher from previous week. ot iy —
« Social Media/Blogs
* E-Mail Campaigns —
SUMMARY: The Suicide Squad theatrical and HBOMax release is ST I I
generating the traffic coming from DC and into DC Shop. Therefore, a e \ 4 \ 4 . 4 s 4
. . .. . * Microsites
slight uptick on overall user activity and sessions of the shop. Sten 1 Dropoff Step 2 Dropoff Step 3 Dropof Siep 4 Dropoff
: ?::::;“‘j:s 8.89% » 14.29% 66.67% * 31.82% »
* Data Sheets
+ E-Learning




DC Shop Coupons, Discounts, DCUI Vouchers

SUMMARY-TO-DATE 2021 JANUARY 19-AUGUST 07
WEEKLY 2021 AUGUST 01-07 — needs update

3/28/2021 - 575

DCUI Monthly R_o:lolz.;bels || count of EmauAuessss
DC Welcome DCUI Annual Subs Thank Subs Thank You Same 65
B4 15% voucher You Voucher Voucher Free Shipping Nov a
1/31/21 - 2/6/21 1,864 274 S 5'92;
2/7/21 - 2/13/21 400 52 - 3,740
2/14/21 - 2/20/21 197 33 ot e
2/21/21 - 2/27/21 121 27 sz e
2/28/21 - 3/6/21 194 49 - 1,969
3/7/21 - 3/13/21 627 157 il e
3/14/21 - 3/20/21 231 68 Jun 204
3/21/21 - 3/27/21 129 31 . mfﬂ ::g
3/28/21 - 4/3/21 52 12 61 Grand Total 6,064
4/4/21 - 4/10/21 46 11 54
4/11/21 - 4/17/21 35 4 27 Newsletter sign ups total through July 31
4/18/21 - 4/24/21 31 5 37+ Total 6,064
4/25/21 - 5/1/21 21 4 27
5/2/21 - 5/8/21 26 4 24
5/9/21 - 5/15/21 12 5 32
5/16/21 - 5/22/21 18 2 30
5/23/21 - 5/29/21 21 4 27
5/30/21 - 6/5/21 21 6 57
6/6/21 - 6/12/21 15 6 33
6/13/21 - 6/19/21 5 11 2 33
6/20/21 - 6/26/21 5 18 3 44
6/27/21- 7/3/21 10 17 48
7/4/21 - 7/10/21 6 8 39
7/11/21- 7/17/21 8 16 1 33
7/18/21 - 7/24/21 5 9 1 30
7/25/21 - 7/31/21 6 4 2 31
Grand Total 45 4,144 763 667

DCUI Voucher Email campaign send 02-Feb-2021
* 45,438 annual subscribers $25 .
* 95,224 monthly subscribers $10 .
* 449 internal $25 .
* Total 141,111 emails sent

Total: 4,907

DCUI Voucher as of 7/24:
$25 annual vouchers used: 4,140
$10 monthly vouchers used: 761

(3.5% redeemed of total sent of 141,111)

Source (A1) v

Row Labels | ¥ | Count of EmailAddress

=12020 65
=l atrd 65
Nov 4

Dec 61
=12021 23,626
-atr1 18,708
lan 1,608

Feb 4,621

Mar 12,479

= Qtr2 4,275
Apr 2,575

May 779

Jun 921
=atr3 643
Jul 643

Grand Total 23,691

Total email captured through July 31
(includes emails opted in through

purchase)
* Total 23,691




DC SHOP ANALYSIS REPORT

REVENUE PACE CHART AND PREDICTIVE ANALYSIS

Gross Revenue by Month
Target Q3 $1,138,256 USD INITIAL Q3 MONTH 7

1.200.000 Q3 Objectives
’ ! Can carry over to nextquarter(s) depending on priorities )
1,150,000 Qi Q2 Total % Q3 Q4 51’138' 56
Original Target  § 458,919 $ 239,018 $ 697,937 $ 1,138,256 $ 1,447,734
1,100,000 Actual $ 814447 $ 114,525 $ 928,972  133%
Majority of Q3 sales predicted to be
1,050,000 Q3 merch moments Q3 Marketing, Social and CRM strategies j yofQ P . .
1.000.000 Suicide Squad 8/6 Paid s h during RTF. Weekly targets similar to this
e ch(lj € EuaD / 8/26-10/16 ald searc . bandoned year’s ZSJL weekly sales.
950,000 oad-to-FanDome 8/26-10/ CRM - Reco engine, Abandone Month 9 Aug 29-Sep 25: 65% at $739,866
* Batman The World 9/14 * Social Shops - WeeKly target $184,967
900,000 « (DCUI Fortnite 9/16) ’
850 000 *  Custom Comic Twitch E-Sports 9/20 Q3 CXM Improvements
*  WW Month 10/1 e SSO
800,000 . . .
* Ratings and Reviews with moderator $739,866
750,000 Q3 site optimization +  E-commerce UGC (photos, social image posts) 2
700,000 . Int(_er_nationalization efforts «  Personalization
a * Unified Identity +  Q&A on products
2 650,000 * Faceted Search Filters
‘@ 600,000
S Smallincrease as new merch types are
& 550,000 - YP 1,138,256
2 integrated
9 500,000 Initial baseline for Q3 based on merch Month 8 Aug 1-28: 32% at $364,242
5 moments ramp up. July lower targets as +  Weekly target $91,060
450,000 product plus market expansion and prep
for RTF are underway.
400,000 y $364,242 739,366
350,000 Month 7 Jul 4-31: 3% at $34,148
300,000 *  Weekly target $8,537
250,000
M7 TOTAL: $15,089 44% of $34,148
150,000
100,000
50,000 $34,148 > $15,089
19,059
0 V oy
7/4-7/31 8/1-8/28 8/29-9/25 Q3 Goal

B Revenue -to-date M Week1l H Week?2 Week 3 Week 4 Revenue Target



DC SHOP ANALYSIS REPORT

PREDICTIVE MODELING

DC FanDome

* SSO framework and solution reusability already in place. Workstream
|N |T|AL Q3 _ MONTH 7 Gross Revenue by Quarter starting this week.
Target FY $3,283,926 USD e Personalized CRM Reco engine: Targeted emails, social marketing
- ar a Totdl * a ai campaigns
Original Target  § 458913 § 239018 $ 697,937 $ 1,138256 S 1,447,734 . .
Actual $ 814447 § 114525 § 928972  133% Increased access to fans and personalization — Road-to- * Targeted merch recommendations: Shop personalized merch Ul
FanDome algorithm
*  +3-5M possible additional international users with an * DC Digital Platform Release strategy alighment — strategic
1,400,000 additional 40% in revenue from international. timing/release of product features; merch release; marketing
Workstream in progress with DCUl team campaigns; social campaigns across platforms
Q1 Performance Metrics + Release strategy alignment: Suicide Squad release * DCDigital Platform synergy x 2 — content and fan engagement
«  WEEKS 1-4: $138,759 USD 8/6 — marketing campaigns activities with must-touchpoints across platforms
1,200,000 | * WEEKS 5-8: $285,640 USD * DC Digital Platform synergy build up — content and
e WEEKS 9-12: $390,048 USD fan engagement activities with must-touchpoints $739,866 $1,138,256 Sanis
* Q1 total: $814,447 USD almost double $458,919 USD across platforms
1,000,000

Q2 Performance Metrics

a $390,048 e WEEKS 13-16: $53,887 USD
2 e WEEKS 17-20: $32,564 USD
£ 800,000 2
v e WEEKS 21-24: $28,074 USD R
S * Q2 total: $114,525 USD, -50% of original target AN
> % ’
DCl:.) 492,230
g
G} 600,000
1,138,256
$285,640
926,550
$364,242
400,000
96,514 $239,018->
ADJUSTED $118K ->
ACTUAL $114,525
152,693 $94,956 ->
B 458,919 $81,266.> ADJUSTED $30K ->
200,000 $138,759 so0.175. ACTUAL $28,074 364,242 e 434,320 434,320
>ADJUSTED $30K -
26,130 $71,705-> > ACTUAL $32,564 239,018 $34,148
51,168 ACTUAL $53,887 >
57,611 66,882 $15,089
0 ! I Eemms—— . e 30108
1/19-2/13 2/14-3/13 3/14-4/10 Q1 Goal 4/11-5/8 5/9-6/5 6/6-7/3 Q2 Goal 7/4-7/31 8/1-8/28 8/29-9/25 Q3 Goal 9/26-10/23 10/24-11/2011/21-12/18 Q4 Goal

M Revenue -to-date B Week1 B Week?2 Week 3 Week 4 Revenue Target



DC SHOP ANALYSIS REPORT

MERCH CALENDAR - JULY THRU OCT 2021

JULY AUG
Week of 715 712 719 7/126 8/2 | 8/9 8/16 8/23 8/30
Suicide Squad 8/23: Road to 8/30: Road to
Shark Week Puma? / New Comic " 4 Fandome Kickoff Fandome
. DC Super Pets - New N 88 Theatrical - anything new or retout Revisited
Primary (8S/King Shark Art from Melissa- Puma? ? Aquaman 2 logo | ? Batman exclusi
Logo? N complete collection of product? (Character Art One
Highlight) need files (KC needs to Graphics (KC tof
Sheets) h >
confirm) confirm)
7130 Int'l Day of
7/4: July 4th Joker (merch Batman by John Frienship - imgs in 8/6: S8 Theatrical Titans premiere in
Secundary Joker (merch collef:tlan} Ridley? - what is the| starlabs (justice Comics: Suicide .:UG
collection) date league)- specific Squad: Bad Blood
assets available?
Homepage Hero S5 One Sheets Shark week S8 Funkos Suicide Squad Suicide Squad Fandome Highlight | Fandome Highlig}
Carousel 1 Suicide Squad
Subtout 1 TBD
Subtout 2 TBD
Bottom Banners Joker Harley Quinn (Villians) | Back to School
Carousel 2 T-Shirts
717: Harley 7/12: Hats & 8/10: Gear up - Back
Email J Accessories 7/20: Puma? 7/27: Puma? 8/3: 88 to School 8/3: Lookback of S5
oker
Harley Quinn ss
Social
Paid Campaigns
SEPT OoCT
Week of 9/6 913 9/20 9/27 10/4 101 10/18 10/25 1M
CrEuTTETT DAy e
Exclusive? .
Batman: The World | custome comic (E
Batman Star Walk of
- N 9/14 announce- Sports/Twitch )- TB: Batwoman 83, | Day of Wonder (WW ]
Primary FameFui:z';‘s"’e tease book/FTM | need to negotiate Month of WW 1071 The Flash S8 Bday) 10/21 Dia De Los Muerto;
prior to 9/14 with network
announce
2
Secandary Comics: Batman: Comics: Batman by Doom Patrol Fandome Event Day | Wonderful Women
The World John Ridley CE premiere in Sept 10118 of History
Batman Star -
Homepage Hero S Batman Exclusive

Carousel 1

Road To FanDome

Subtout 1

Batman

Subtout 2

Rid

dler

Bottom Banners

Carousel 2

Email

Social

Paid Campaigns

MERCH PLANS & STRATEGY:

* Onboarding Hybrid Air Waves which
sells hats and bags.

* Onboarding Disrupt Sports next week
which sells specialized merchandise like
surfboards, snowboards, decals, fithess
equipment.

Subject to change



CUSTOMER CARE WEEK REPORT

WEEKLY 2021 AUGUST 01-07 needs update

WS-DC First Reply Time by brackets (Rolling 4 wks) Highlights for the week:

* Week 28, customer contacts increased slightly this week at 36 (previously 28) with customers calling in about their
Funko Pop purchases.

¢ CSAT continues to increase at 69.0% (previously 66.7%)

e Customer Care SLA> 1 day remain increased as well at 51% previously (46%)

We continue to monitor customer care SLAs to gauge as we prep for Q3/Q4 when we open up ratings and reviews from
customers. See report in sharepoint for more details.

WS-DC: Full Resolution Time by brackets [Rolling 4 wks]

11%

18%

) i i - Lustomer Lare VeekKly heport
WS CSAT% (ﬂ week EggrEgatE) St alepomt versio Customer Care Weekly Report
18%

Customer weekly report and highlights provided by
e 69.0% Mike Kim

Volume SLA DCshop LT Shop CSAT

WS-DC Contact Reason (Table Format, Su-Sa)

e e O O R - VO -~

CANCEL::Changed mind 4 13% 1
CANCEL::Duplicate 1 2% 1 4%
Change address 5 17% 12 24% 6 24% 4 15% 6 17
Chargeback 1 4%
Help placing order 1
Order status (not DCS) 1
Order undeliverable 1 4%
Product inquiry 1 4C 1€ 10 40 ] 14
RETURN::Damage/Defect 3 10% 1 +
RETURN::5ize/color (CX) 1 3% 1 + 1 3
RETURN::Wrong item 1 3% 1 2% 1 4% 2 7 1 3 7 7
5 5
Shop order status 3 10% 14 29% 3 12 8 30 10 Y
3
System cancelled 1 3%

Sum 30 100% 49 100% 25 100 27 100 36 100 1



https://warnerbros.sharepoint.com/:b:/r/sites/Commerce/Shared%20Documents/DC%20Shop/Customer%20Care/Customer%20Issues%20-%20Feedback/SHOPS_Weekly_Dashboard_07-31-2021.pdf?csf=1&web=1&e=H9GF7m

ECOMM & MORE

THE
SUICIDE
SQUAD
[ swornow ]

LOONEY TUNES

ACME
INTERN

New Releases




DC SHOP ANALYSIS REPORT

SUMMARY-TO-DATE 2021 JANUARY 19-AUGUST 07
WEEKLY 2021 AUGUST 01-07

Source / Medium

2K

1.5K
1K
500
a
o1 02 03 04 05 06 o7
Aug

» (direct) / (none)

& google / organic newsletter / email deui / nav Other

Unique Pageviews 2,526,710
29t week 39,620 +30%

User Traffic 507,732
e 29t week 9,631 +18% *

week

#1 — Direct 45% / 0.72%

#2 — Google/Organic 25% / 1.4%

#3 — Shop newsletter 6%/1.69%

#4 — DCUI Nav 6% / 1.4%

#4 — dcuniverseinfinite.com/ref 5% / 0%
#5 — WarnerBros/shop 2% / 0.43%

#6 — dccomics /web 2%/ 2%

#7 - madmagazine.com/ref 1.64% / 0%
#8 — dccomics/web — 2%/ 1.14%

#9 —bing/organic— 1%/ 2.7%

#10 - IG referral - 1%/ 3.17%

Top Acquisition Sources/Conversion this Top Searches by pageviews

this week

#1 — Batman 15%

#2 — Funko 9%

#3 — Suicide Squad 7%
#4 — Superman 5%

#5 — Harley Quinn 4%
#6 —Wonder Woman 4%
#7 — Justice League 3%
#8 — Steppenwolf 3%
#9 — King Shark 2%
#10 — Rick Flag 2%

Top Unique Pageviews/$Value this week

#1 — Landing Page 40% / 32%

#2 — Products 8% / 101%

#3 — Suicide Squad Collection 4% / 118%
#4 — Characters 4% / 109%

#5 — Villains Collection 3% / 55%

#6 — Products sort by Newest 3% / 83%
#7 — Heroes Collection 3%/ 54%

#8 — Batman Characters 2% / 72%

#9 — checkout 1%/ 1,118%

#10 — Shirts Collection 1%/ 232%

Your audience at a glance

= Users

@ New Visitor

Retuming Visitor

« 28t week 8,183 » 28t week 30,429
500
Total Sessions 811,594 Bounce Rate 4.20% .
+ 29%week 11,861 +19% « 29" week 0.88% +20% At Ao Aug3 Augd Augs Aug 6
° 28th wee k 91968 ¢ 28th Week 109% Users New Users Number of Sessions per User Sessions
9,631 8,454 1.23 11,861
INSIGHTS:
» User traffic this week again driven mostly from referrals
. . . Pageviews Pages / Session Avg. Session Duration Bounce Rate
and Suicide Squad promotions. 48,862 112 00:01-58 0 88%

* Shop Newsletteris #3 this week with 1.69% conversion.

* Bing/organic is new at #9 with 2.7% conversion.
* IGreferral also at 3.17% conversion, largest this week.

Summary: The release of Suicide Squad along with its
week-long campaigns has helped increase trafficand
overall activity on shop.

Aug 7

=== New Users

Augl Aug2 Aug3 Aug4 Aug5 Aug6 Aug?

Top Picks

¢

N

Get More DC

e,

THE
SUICIDE
SQUAD

HEROES VS VILLAINS

WHICH SIDE WILL YOU WEAR?

MEROES ViLLAINS
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