Case Study: Classic Car Club of America Educational Foundation

Organic Social Media Growth from Zero to 28K+ Followers
Client Classic Car Club of America Educational Foundation Richfield, Ohio / National Reach
Industry Non-Profit / Automotive Education & Preservation (Full Classic® Cars 1915–1948)
Project Date 2026 – 2026 (Ongoing)
Services Provided by Innomark Solutions Full organic social media management (Instagram + Facebook), content strategy, professional photography & videography, reel production, educational storytelling, and community engagement.
The Challenge
The CCCA Educational Foundation is dedicated to preserving and promoting the heritage of Full Classic® automobiles through education, research, a growing Virtual Library of technical resources, and public programming. As a relatively new non-profit social presence, they started with zero followers on both Instagram and Facebook. They needed a compelling digital voice to reach classic car enthusiasts, attract donations, drive traffic to their educational resources, and build a national community around automotive history and preservation.
Our Strategy
Innomark Solutions built and managed both Instagram and Facebook channels 100% organically (no paid advertising). Key tactics included:
· High-quality photography and cinematic Reels showcasing rare Full Classic cars, restoration details, historical features, and educational content.
· Consistent posting schedule across both platforms highlighting the Virtual Library, event coverage, and “did you know” car facts.
· Strategic use of automotive hashtags (#FullClassic, #ClassicCarPreservation, #CCCA, #VintageCars, etc.), trending audio, and engagement with the global classic car community.
· Storytelling that educates while inspiring passion for automotive heritage.
The Results (as of April 2026)
· Follower Growth: Started at 0 followers → Grew to over 28,000 combined followers across Instagram and Facebook (100% organic).
· Content Output: Hundreds of educational posts and Reels, including detailed car features, restoration process videos, and Virtual Library spotlights.
· Engagement Rate: Strong performance in the niche enthusiast community, with consistent likes, comments, and shares from collectors, restorers, and enthusiasts.
· Reach & Views:
· Top-performing Reels regularly achieve 200,000 – 500,000+ views each.
· Monthly organic reach consistently strong within the classic car and automotive preservation communities.
· Business / Mission Impact:
· Significant increase in awareness and traffic to the Foundation’s Virtual Library and website.
· Growth in donations, membership interest, and event participation.
· Established the Foundation as a leading educational voice in the Full Classic® car world, strengthening connections with collectors and future generations.
Key Highlight: Educational Reels on rare car features, historical facts, and restoration techniques consistently drive the highest views, engagement, and inbound interest in the Foundation’s resources.
Client Testimonial
“Elliot and Ethan bring exceptional insight and a distinctive approach that has driven truly remarkable growth and elevated our brand presence across social media. The rapid growth results we’ve experienced since partnering with Innomark Solutions have far exceeded our expectations, and we recommend their services without reservation. Frankly, we wouldn’t look anywhere else.” Leadership, Classic Car Club of America Educational Foundation
Follow the Foundation:
· Instagram: @cccaedfoundation
· Facebook: Classic Car Club of America Educational Foundation

