The Impact of Google Reviews on Local
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Introduction

Why Google Reviews Matter

Q Reviews are often the first impression potential customers have of
your business

@ Higher review ratings directly correlate with increased customer
conversion

g Positive reviews build trust and credibility with potential customers
|~ Reviews significantly impact local search visibility and rankings

B‘ Reviews provide valuable customer feedback for business
improvement

Google's Dominance

Google publishes approximately 78% of all local reviews
Far outpacing all other review platforms combined

"The average business has 223.9 reviews on Google, compared to
just 19.8 on Yelp and 24.3 on Facebook."

- SOCi's 2022 Localized Marketing Benchmark Report

In This Presentation
@& Statistical Evidence 40 Market Insights
lss Industry Analysis v= Best Practices

S ROI Metrics @ Actionable Steps

"Reviews are no longer a nice-to-have; they are a fundamental requirement in winning today's consumers."




Google Reviews Usage Statistics

83% 73% 90%

of consumers use Google to find local of all online reviews are published on of customers read reviews before
business reviews Google visiting a business

Source: BrightLocal, 2025 Source: Explodingtopics.com, 2024 Source: Forbes
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Impact on Consumer Trust

85% Trust Factors in Reviews

of consumers trust online reviews as much as personal
recommendations

Source: SocialPilot, 2025

71%

of consumers would not consider using a business with
less than 3-star rating

Source: BrightLocal, 2024

Minimum Star Rating Consumers Consider

91%
of millennials (18-34) trust online reviews as much as
personal recommendations

Source: BrightLocal

"63% of consumers said seeing mostly negative written reviews would
make them lose trust in a business”

- BrightLocal Local Business Discovery and Trust Report, 2023




Impact on Conversion Rates

o> ® > 6>l
+44% +2.8% +16.4%

. . . . . Conversion increase from responding to 100%
Conversion increase when a business improves Conversion increase for every 10 new reviews .
_ of reviews
by one full star rating earned

Every 25% of reviews responded to improves

Every tenth of a star increases conversion by 4.4% 40 new reviews could boost conversions by 11.2% .
conversion by 4.1%

Source: SOCI, State of Google Reviews Source: SOCI, State of Google Reviews ) )
Source: SOCiI, State of Google Reviews

Star Rating Impact on Conversion Review Volume Impact on Conversion
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Moving from 3.0 to 4.0 stars results in a 44% conversion increase More reviews = higher conversion rates, even with the same star rating




Financial Impact on Businesses

9% Prem | um Revenue Impact of Online Reviews

Businesses with better reviews can charge 9% more 208

than competitors with lower ratings 200%

Source: Harvard Business Review
150%%

Revenue Increase (%)
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Customers spend 31% more on businesses with
excellent reviews compared to businesses with poor

Revies
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Source: Broadly

More Revenue Insights

380% Boost

When higher-priced items display reviews, the

7r Five-Star Reviews @ Review Volume

5-star businesses earn 2x more Businesses with 25+ reviews earn
conversion rate increases by 380% revenue than 1-3 star businesses 108% more than average

Source: Spiegel Research Center
@ Verified Reviews ¢ Multiple Platforms

Purchase likelihood increases by 15% Businesses with listings on 4+ sites
with verified vs. anonymous reviews earn 46% more revenue




Google Reviews and Local SEO

Local SEO Ranking Factors How Reviews Impact Local Rankings

Google Local Pack (Top 3 Results) Most visible search results

B Google Business Profile Business A - Rank #1 7" 4.8 (156 reviews)
[ Link Signals

Review Signals
B On-Page Signals Business B - Rank #2 7" 4.6 (124 reviews)
[ Citation Signals
[ Echavioral Signals

Business C - Rank #3 7v 4.5 (98 reviews)
Other Factors

126% More Traffic

©® Reviews make up 17% of factors that determine local lﬁ Businesses ranked 1-3 in local results earn 126% more traffic and 93% more
search rankings, making them the third most important element actions than businesses ranked lower

after Google Business Profile signals and link signals. Source: SOCi Research

Source: Local Search Experts, BrightLocal

How Reviews Boost Local SEO:

Review keywords help Google understand ° Higher review volume signals popularity
relevance

Recent reviews show business activity ® Higher ratings improve click-through rates

Review responses show engagement ® Review diversity demonstrates credibility




Industry-Specific Impact

les Top 10 Industries Most Affected by Reviews T1 Average Review Length by Industry
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| Restaurants
High volume of reviews, direct impact on foot traffic

Hotels
Longer reviews, critical for booking decisions

Average Characters

Retail

Reviews can increase spending by up to 31% Source: SOCi State of Google Reviews, 2022

Wellness
76% trust online reviews as much as personal recommendations

@ Key Industry Insights

Dentists
43.3% of searches choose dentists with most positive reviews
Review Volume Rating Disparity
Lawyers Department stores and restaurants Moving & storage (4.84%) has the
Critical for sensitive services selection generate the highest volume of highest average rating, while
reviews with minimal effort healthcare (3.06%) has the lowest

Plastic Surgeons

Reviews heavily impact high-risk, high-cost decisions .
Review Content Response Rates

Healthcare reviews are 55% longer Automotive, cosmetics, and insurance
than the next industry, indicating have the highest review response
complex experiences rates

Care Institutions
Family members rely heavily on reviews for care decisions

Automotive

Local service selection heavily influenced by reviews . . . .
Y Y © Industry Tip: Understanding your industry benchmarks helps set realistic

review management goals. While a 4.5-star rating might be excellent in healthcare,

HVAC it would be below average in home services.
Critical for urgent, high-cost home service needs

17 Average Star Ratings by Industry

Moving & Storage
Cosmetics
Grocery

Hotels
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Source: SOCi State of Google Reviews, 2022




Future Trends

[J Growth of Alternative Platforms

Google  Local News Yelp Facebook  Instagram TikTok YouTube

Instagram ¢ TikTok = Local News
34% usage 23% usage 48% usage

66 While Google remains dominant, younger consumers (18-24) increasingly use
Instagram (67%) and TikTok (62%) for local business information.
Source: SOCi Consumer Behavior Index, 2024

G Evolution of Google's Review System

Key Changes Over Time:

> Star rating inflation (3.74% in 2015 to
4.11% in 2022)

Decrease in reviews with text (76.2%
in 2015 to 54.2% now)

Avg. New Reviews

Review volume peaked in 2019, now

stabilizing at lower levels Average monthly new reviews per business

Increased integration with Google
Business Profile

Addition of attributes and specific
feedback options

@ Key Insight: The 56% decrease in new review volume since 2019 suggests a

=e= Changing Consumer Behavior

& Al-Powered Search

32% of US adults believe Al would
provide better local business search
experiences than traditional methods

7 Omnichannel Shopping

65% of US consumers approach
shopping with a mix of online and in-
store spending

B¢ Video Reviews

Consumer preference for video
content is driving the growth of video
reviews and testimonials

@ Trust Recalibration

Only 42% trust reviews as much as
personal recommendations, down
from 79% in 2020

shift in how consumers share experiences, with more turning to social platforms.

|~  Future Forecast

4} Al Integration Verification

Al-generated review Focus
summaries and sentiment
analysis will become
standard

Enhanced verification to
combat fake reviews and
increase trust

. Purchase Structured
[ —4 - o
Integration Reviews

Seamless path from
reviews to direct
purchases within Google

More detailed attribute-
based review systems for
specific industries

B¢ Video Reviews

Growth in video reviews for
more authentic user
testimonials

1% AR Integration

Augmented reality
displaying reviews when
viewing businesses in real-
time

@ strategic Recommendation: Businesses should diversify their review strategy
across platforms while maintaining focus on Google as the primary review platform.




Conclusion

& Key Findings *= Actionable Takeaways

o Google's Dominance @ Implement a systematic review request process at
Google accounts for 73% of all online reviews, with 83% of consumers using it to find optimal customer touchpoints

local business reviews - making it the undisputed leader in the review space. ) o
g P P @ Respond to all reviews within 24-48 hours, both

€@ critical for Trust positive and negative
85% of consumers trust online reviews as much as personal recommendations, and
71% won't consider using a business with a rating below 3 stars.

@ Target a minimum of 25 reviews to maximize revenue
potential

Major Impact on Conversion @ Use review insights to improve operations and
A one-star increase improves conversion rates by 44%, and responding to 100% of marketing strategies

reviews boosts conversion by 16.4% compared to no responses.
@ Monitor industry benchmarks to set appropriate review

Substantial Financial Value targets
Customers spend 31% more on businesses with excellent reviews, and businesses with

: , @ Establish presence on emerging platforms based on
25+ reviews earn 108% more revenue than the average business.

your target audience
SEO Advantage
Reviews contribute 17% to local search ranking factors, and businesses in the top 3
local results earn 126% more traffic than those ranked lower.

@ Final Thought

Evolving Landscape

While Google remains dominant, 67% of 18-24 year olds use Instagram and 62% use

TikTok for local business information, signaling a shifting trend. "Google reviews are no longer a nice-to-have
but a fundamental requirement for local
business success. They impact visibility, trust,
conversion, and revenue - making them one of
the highest-ROI marketing activities with
minimal investment required.”

The Bottom Line

A~ Astrategic approach to Google reviews provides an
outstanding return on investment for local businesses of all
sizes and industries.




Take Action Today

‘f Ready to transform your online reputation?

Harness the power of Google reviews with a comprehensive solution designed to
boost your local business visibility, build customer trust, and drive more conversions.

Visit ReCrak

Your Complete Google Reviews Management Solution

v ) ¥y @n

Boost local business visibility Improve your star ratings Drive more sales conversions

Boost your local business success with effective review management



https://recrak.com/

