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Clarity Before Growth

Mini Brand Diagnostic

A simple guide to help you get clear on your brand before you build your business

By Diana Rain

UrBrand Studio
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Introduction

If you're starting your business and feel unsure about your direction, message, or next

steps, you're not alone.
Most people start with a logo, website, or social media.
But without clarity, those efforts often lead to confusion and wasted time.

This mini diagnostic will help you step back, reflect, and get clear before you move

forward.

You don’t need perfect answers. Just honest ones.

Section 1: You (Identity)

What are you building?

e What problem are you trying to solve?
e Why does this matter to you?
e What do you want your business to stand for?

e What makes your approach different from others?
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Section 2: Your Audience

Who are you trying to help?

Questions:

e Whois your ideal client or customer?
e What are they struggling with right now?
e What are they afraid of or unsure about?

e Why would they trust you?

Section 3: Your Direction

What direction makes sense?

Questions:

e If someone asked what you do, how would you explain it simply?
e What do you want people to feel when they see your brand?

e What is the first step you should take before building anything?
e What feels unclear or confusing right now?
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Section 4: Reality Check

Where are you stuck?

Checklist:

L] I'm not clear on my message

[ I'm not sure who my audience is

[] I'm thinking about a logo but not my strategy
[] 1 feel overwhelmed about where to start

[] I've started but something feels off

What to do next

If you felt unsure while answering these questions, that's completely normal.
Clarity is the foundation of everything that follows.

Without it, even good marketing won't perform.

If you'd like help turning this clarity into a clear direction, messaging, and next steps, you
can book a strategy session below.

Book a free Brand Clarity & Direction Session
https://calendly.com/urbrandstudio/growth-strategy-consultation

Or simply keep this as your starting point and revisit it as your business grows.
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