


OUR PORLEOLIO

A GROUP OF ENTHUSIASTIC STORYTELLERS, DREAMERS, AND
ARTISTS, 24MM PRODUCTION HAS OVER TEN YEARS OF
EXPERIENCE IN THE FIELD OF MEDIA PRODUCTION. WE HAVE
PERFECTED OUR TRADE, AND EVERY PROJECT WE WORK ON
DEMONSTRATES OUR COMMITMENT TO QUALITY.

OUR MISSION IS TO REALIZE YOUR VISION AND PRODUCE
POWERFUL MULTIMEDIA CONTENT THAT CONNECTS
WITH YOUR TARGET AUDIENCE.

SOME OF OUR REPUTED CLIENTS ARE
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OUR POREEOLIO
BEAUTY PAEGENTS

OVER THE PAST FIVE YEARS, 24MMPRODUCTION HAS BEEN
PIVOTAL TO THE SUCCESS OF MISS DIVINE BEAUTY. BY
EXPERTLY MANAGING AND EXECUTING THE EVENT,

WE HAVE FACILITATED CONTESTANTS' JOURNEYS TO
PRESTIGIOUS INTERNATIONAL PLATFORMS SUCH AS
MISS EARTH AND MISS INTERNATIONAL.

MAINSTREAM MEDIA ASSOCIATED

AND ALL OTHER MAINSTREAM
DIGITAL & PRINT MEDIA COVERED THE EVENTS
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SPONSORSHIP

IMMEDIATE BENEFITS

1. ENHANCED BRAND IMAGE

N

SUCH A PROGRAM WILL BOOST THE SPONSOR'S SOCIALLY AND
ENVIRONMENTALLY RESPONSIBLE IMAGE.

WITH ENOUGH MAINSTREAM MEDIA COVERAGE SPONSER WILL GAIN
RECOGNITION FOR CLIMATE AND SUSTAINABILITYEFFORTS.

2.INCREASED BRAND VISIBILITY

EVENT EXPOSURE: INCREASES VISIBILITY THROUGH EVENTS, TREE
PLANTING, AND COMMUNITY OUTREACH IN ALL THE MAJOR EVENTS.

MARKETING OPPORTUNITIES: UTILIZES BRANDING ON
PROMOTIONAL MATERIALS, SOCIAL MEDIA, AND EVENT BANNERS.

3. NETWORKING OPPORTUNITIES

PARTNERSHIPS: BUILDS RELATIONSHIPS WITH SPONSORS, NGQOS,
GOVERNMENT BODIES, AND COMMUNITY LEADERS.

CORPORATE CONNECTIONS: CONNECTS WITH LIKE-MINDED
BUSINESSES FOR FUTURE COLLABORATIONS.
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SPONSORSHIP

IMMEDIATE BENEFITS

4. EMPLOYEE ENGAGEMENT AND MORALE

VOLUNTEERING: OFFERS EMPLOYEES PARTICIPATION IN
ENVIRONMENTAL ACTIVITIES, FOSTERING PRIDE AND FULFILLMENT.

TEAM BUILDING: PROMOTES TEAM-BUILDING ACTIVITIES CENTERED
AROUND CONSERVATION, ENHANCING MORALE AND COHESION.

5. CONSUMER TRUST AND LOYALTY

CUSTOMER PERCEPTION: PARTICIPATION IN SUCH AN EVENT
STRENGTHENS TRUST AND LOYALTY BY DEMONSTRATING A
COMMITMENT TOSUSTAINABILITY.

MARKET DIFFERENTIATION: STANDS OUT BY ACTIVELY PARTICIPATING
IN IMPACTFUL ENVIRONMENTAL INITIATIVES.

6. LONG-TERM BENEFITS

SUSTAINABLE FUTURE: PLAYS A CRUCIAL ROLE IN ENSURING A
SUSTAINABLE FUTURE AND COMBATING CLIMATE CHANGE.

LEGACY BUILDING: ESTABLISHES A LEGACY OF ENVIRONMENTAL
STEWARDSHIP RESONATING WITH STAKEHOLDERS AND THE

COMMUNITY.
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STRATEGY

1. SPONSORSHIP AND BRANDING

& TITLE SPONSORSHIP:
WE WILL ENSURE A BRAND NAME IS PROMINENTLY DISPLAYED IN
ALL EVENT MATERIALS AND COMMUNICATIONS.

& SEGMENT SPONSORSHIP:

SPONSOR SPECIFIC SEGMENTS SUCH AS THE TALENT ROUND,
EVENING GOWN COMPETITION. OR INTERVIEWS, WITH THE BRAND
NAME EEATURED DURING THESE PARTS.

2. EVENT SPACE BRANDING

¥~ STAGE BACKDROP:
USE THE STAGE BACKDROP FOR LARGE., EYE-CATCHING BRAND
LOGOS AND MESSAGES.

@BANNERS AND STANDEES:
| PLACE BANNERS AND STANDEES AT KEY LOCATIONS LIKE THE EN-
| TRANCE, STAGE, AND CONTESTANT AREAS.

=_———m

)

/ A\ - X\




%\A PROMOTI@GNAL

STRATEGY
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3. DIGITAL AND SOCIAL MEDIA ENGAGEMENT

&~ SOCIAL MEDIA:

CREATE EYE CATCHING CONTENT THAT RESONATES WITH A
TARGATED AUDIENCE AND BENEEITS THE EVENT AND THE
SPONSERS ALIKE.

& HASHTAG CAMPAIGNS:
WILL ENCOURAGE ALL CONTESTANTS AND ATTENDEES TO USE
BRAND SPECIFIC HASHTAGS ON SOCIAL MEDIA

4. CELEBRITY ENGAGEMENT

@ENDORSEMENTS: WE CAN HAVE CELEBRITIES MAKE
APPEARANCES OR PARTICIPATE IN THE EVENT AS GRAND JURY.

@NTERVIEWS AND FEATURES:
SPONSOR INTERVIEWS AND FEATURES WITH CONTESTANTS, JUDGES,
AND ORGANIZERS THAT HIGHLIGHTS THE BRAND.
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5. INTERACTIVE AUDIENCE EXPERIENCES

&~ EXHIBITION BOOTHS:
WE CAN SET UP INTERACTIVE BOOTHS WHERE CONTESTANTS &
ATTENDEES CAN EXPERIENCE THE BRAND'S PRODUCTS OR SERVICES.

¥~ EFOOD AND BEVERAGE SAMPLING:
IF YOUR BRAND IS IN THE FOOD OR BEVERAGE INDUSTRY, OFFER TAS-
TINGS OR SAMPLES OF YOUR PRODUCTS.

¥ PRODUCT PREVIEWS:

SPONSORS CAN PROVIDE EXCLUSIVE PREVIEWS OF UPCOMING
PRODUCTS, ALLOWING ATTENDEES TO EXPERIENCE THEM BEFORE
THEY HIT THE MARKET.

¥~ BEAUTY PRODUCT SAMPLING:
FOR BEAUTY BRANDS, PROVIDE SAMPLES OF COSMETICS, SKINCARE,
OR HAIRCARE PRODUCTS FOR ATTENDEES TO TRY ON-SITE.
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REFERENCES FROM PAST EVENTS

; BRAND PROMOTION DURING GRAND FINALE

KUFRI
HOLIDAY
RESORT

BRAND PROMOTION ON LARGE DISPLAYS




REFERENCES FROM PAST EVENTS

BRANDING ON MEDIA WALLS

BRAND PROMOTION ON STANDEES
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REFERENCES FROM PAST EVENTS

MAINSTREAM MEDIA COVERAGE
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Miss Earth 2022 Winner Mina Sue Choi share her experiences & gave
Tips to the Fmallst of M|ss Divine Beauty 2023 at Kufrl Holiday Resort
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" SPONSORSHIP PLANS ***

‘ BRAND VISIBILITY ACROSS THE EVENT

@ 10CO PLACEMENTS

@ NTERACTION WITH CONTESTANTS

@ s5OCIAL MEDIA MENTIONS

@ PROMOTIONAL BOOTH IF OPTED BY SPONSOR
@ PrODUCT SHOOT & PLACEMENT

@ NETWORKING OPPORTUNITIES

@ SsPEAKING OPPORTUNITIES

@ M:pia COVERAGE

TOTAL PRICE

1,55,900

1 LAC, FIFTY FIVE THOUSAND, NINE HUNDRED
( EXCL. GST)




S.GREENGUARDIANE

SPONSORSHIP PLANS *

N 28

ENHANCED BRAND VISIBILITY ACROSS THE EVENT
PRIME LOGO PLACEMENTS

EXCLUSIVE VIP ACCESS DURING THE EVENT 4
FEATURED SOCIAL MEDIA MENTIONS & REELS [
PREMIUM PROMOTIONAL BOOTH IF OPTED BY SPONSOR
PRODUCT SHOOT & PLACEMENT/ CORPORATE FILM
PRIVATE NETWORKING SESSIONS

KEYNOTE SPEAKING SLOT

MEDIA COVERAGE

POST-EVENT HIGHLIGHTS

CSR ACTIVITY WITH CONTESTANTS

WORKSHOPS TOTAL PRICE

3,75,900

3 LAC, SEVENTY FIVE THOUSAND NINE HUNDRED
( EXCL. GST)




THANK YOU -
FOR WATCHING

WE EAGERLY WAIT YOUR PARTICIPATION

24
MM

‘ PRODUCTION

www.24mmproduction.com




