Student Experience Benefits Overview

This partnership improves:

Student attraction

First year persistence

Multi year retention

Student experience satisfaction scores

Academic climate

Graduation rates

Alumni affinity and giving
Institutional reputation and ranking

This is not a student life project - This is a strategic institutional performance lever

Student Level Benefits

e Stronger sense of belonging which is the
single biggest predictor of student
persistence

e Increased use of wellbeing and support

Clear referral pathways which reduce
confusion and burnout for staff

A campus climate where student wellbeing
is supported consistently, not unevenly by
department

Institution Level Benefits

resources because students are guided and

motivated to actually engage °
e Lower feelings of isolation and anxiety

because social connection becomes

structured, normal, and easy to access °
e  More friendships and micro communities
forming early which reduces dropout risk °

e Increased confidence and life readiness

from practicing help seeking, healthy habits,

and self regulation °
e Tangible progress and achievement

feedback which improves self belief and

academic follow through °

Campus Culture Benefits

e A unified wellbeing narrative that ties
together currently disjointed programs
e A shared engagement rhythm that reduces
siloing across student affairs, counseling, °
residence life, and campus recreation
e A culture shift from reactive support to
proactive flourishing °
e Students become promoters of the campus
experience rather than passive consumers
e Increased pride and shared identity which
strengthens community norms °

Faculty and Staff Benefits

e Decreased burden on faculty to identify and
respond to mental health issues in isolation

e More regulated, connected, and capable
students in class which improves academic
environment

Improved satisfaction scores which directly
influence reputation, recruitment, and
national rankings

Higher multi year enroliment stability,
reducing revenue volatility

A differentiating story for admissions that
aligns with what students and parents now
prioritize

Predictable pipeline of engaged students
who are more likely to graduate which
strengthens outcomes reporting

More compelling fundraising narrative for
donors who want to see tangible impact on
student life

Long Term Outcomes and Alumni
Impact

Graduates who feel positively connected to
their campus are more likely to become
active alumni and donors

A stronger sense of identity with the
institution which increases reputation
through word of mouth and network
signaling

Alumni who experienced genuine belonging
are more likely to recommend the university
to future study
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