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Dear Mr. Do,

Lorern ipsum dolor sit amet, consectetur adipiscing elit. Morbi imperdiet tincidunt
congue. Morbi nen tristigue nunc. Nune pulvinar vestibulum massa, ac accumsan
odio. Praesent & mi ipsum. Suspendisse quis dui aliquet, placerat metus eget,
ultrices orci. Suspendisse non ultricies nisl, et maximus turpis.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Morbi imperdiet tincidunt
congue. Morbi non tristigue nunc. Nunc pulvinar vestibulurm massa, ac accumsan
odio. Pragsent a mi ipsum. Suspendisse quis dui aliquet, placerat metus eget,
ultrices orci. Suspendisse non ultricies nisl, et maximus turpis. Pellentesque iaculis
condimenturn elit sed rutrum. Etiam congue, ante at vestibulum tincidunt, enim
tortor mattis nibh, dignissim lobortis neque massa quis felis. Mauris nec congue
dolor.

Lorem ipsurn dolor sit amet, consectetur adipiscing elit. Morbi imperdiet tincidunt
congue, Morbi non tristigue nunc. Nunc pulvinar vestibulum massa, ac accumsan
odio. Praesent a mi ipsum. Suspendisse quis dui aliquet, placerat metus eget,

ultrices orci. Suspendisse non ultricies nisl, et maximus turpis,

Best regards,

CEO Kate Smith

o

1 Rue de la Clef Phone: +33 1 23 4567 89
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uext | = Control your thermostat
/ from anywhere.

[quext]ior Locked

No WiFi

The best loT solution

Quext loT is our multifamily smart home
automation ecosystem built by operators,
for operators. _—————

Lt;nger
Battery life

What makes Quext loT technology so unique
is our patented thermostat hub that uses a

o
n long-range, low-bandwidth communication
protocol called LoRaWAN, allowing you to
manage lights, locks, sensors and more
Better across a property with a single antenna.
Connection J—
_/" s

b ~ - B8 ™
L - B . = BEgT
Less 1 Jake Davis « 3rd+ + Follow . 1S I =] &5 i q:' I nl
Hardware w Dialtal Marketing and Copywriting 3 long-range, low-power, infrastructure, because of its ability to

o twork protocol that uses transmit small amounts of data over
click on this blog for a surprise to communicate with long distances. It is designed to allow

Q devices in a set region. low-energy devices to communicate

uext f . N
2 followers + Follow Ireat f.°,r loT sys,t?ms with each other and with internet
1mo - @ a traditional WiFi networks, ------ -
Save time Quext IoT uses LoRaWAN network technology and an integrated
and money thermostat hub that significantly reduces hardware requirements
while delivering greater reliability and reduced casts for all rilliantly simple smart apartment technology
connected devices!

Say goodbye to WiFi!

Say hello to loT &
LoRaWAN network

technology by

uext I

OneQuext.com

Software for the Multifamily Housing Industry | Quext

onequext.com « 3 min read
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approved usage

- The space surrounding the logo should
have a minimum width equal to the height

wen

of the “s” within Leasel.abs.

- Use the correct file format for the medium: RGB
for web use | 4C for print use | png is preferred
for web and PowerPoint applications.

- If you're outsourcing a project to someone
outside of G5xLL, always give marketing/
creative a call to help reinforce proper usage,

correct placement and the best quality possible.

- Use only logos that have been approved by

the marketing/creative department.

unapproved usage

- Stretching, skewing, tilting, rotating,
applying drop shadows, or in any way
distorting the logo.

- Copying logos from a web page.

questions? just ask.

5+ L

A RealPage Company

proper logo spac-

Gg+LL

ARealPage Company

Minimum Size. 1.25"

For logo usage under 1.25" wide (for instance,
small print & digital ads), we recommend removing
the “By RealPage” tagline for legibility purposes.



== the grid system

social media

below are some samples of our grid systems that
can be applied to social media and presentations.

facebook shell sam-

Sometimes things
just make sense

Flexibility
.

is key

El ilit hilibusa solores entius,
exeris et, eseque cupor acea

quam, vellore, estiis vento
dolendicaes dolupt.

instagram post sample instagram stories sample

. leaselabs . leaselabs

primary

®0000 Oe000




presentations

below are some samples of our grid systems that
can be applied to powerpoint presentations.

Category

LL

Reduce your
ILS spend

Elilit hilibusa solores entius,
exeris et, eseque cupor acea
corenist volup.

- Serro erum, corenist voluptur

- Ellit hilibusa solores entius,
serro erum, corenist voluptur.

Flexibility

is key

Elilit hilibusa solores entius,
corenist volup.

- Serro erum, corenist voluptur

- Elilit hilibusa solores entius,

serro erum, corenist voluptur.

Lorem ipsum dolor sit amet,

etur

didunt ut labore et dolore n

2 mco laboris st ut aliquip ex ea commodo conse

quat

work

34%

8,584

sitamet,
didunt ut abore et dolore ma
quat

29 ©

laboris nis ut aliquip ex ea commado cons

Not work



G+l

Sometimes,
things just
make sense

Learn Why

splash page




sales collateral

Solutions that innovate Gs + LL

Our marketing solution

every stage of the

customer journey Conject

Smart Digital Advertising Integrated Website
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Sometimes,
things just
make sense

splash page

Marketing Solutions

+ Disriptive Technalngy

& More Qualified Calls

W\&f‘ﬂiﬂﬂag '
Aﬂvertlsing 4

thair ti
enter Journey

GgeLL R

Marketing Solutions that
innovate every stage of
the renter journey

Visllity

Fight Tools, Right Job

Freedom

e Toam

Confidence

Outperform the Markat

presentations

Cangury

sales collateral

Cur marketing salution

Connect

5+ L

A RealPage Company




LIFE IN THE MARINA
DISTRICT

JOHN LASTNAME
Property Manager

B00-554-1965
JLastname@4thandj.com
dthandj.com

372 4th Ave San Diego, CA 72101
. Sl TG

Refer friends and receive a $500 referral bonus.*

Discover what living is like in the city’s Gaslamp Quarter.
Enjoy unparalielad aceass te on-trend shops, dining, and

recharge along the Embarcadearo,
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Logo On Color

Wild Indigo @ Wild Indigo

Project Project

&

Logo Color

Wild Indigo @ Wild Indigo @

Project Project



Introduction

Introduction

Wild Indigo History

WIP began in Deschutes County with a mission to revolutionize team build-
ing. Rooted in a vision of fostering impactful connections, we've pioneered
a unique approach blending fun with measurable results. From immersive
events to dynamic keynotes, we've become a trusted resource for busi-
nesses and schools. Our journey is defined by a commitment to authentic
growth, guided by our founding principles of joy, connection, and trust. As
we continue to evolve, our story remains a testament to the transformative
power of play in building stronger teams and communities.

In Central Oregon, WIP was born from a clear mission: to craft cohesive
teams that elevate community and work impact. Grounded in
interactive, fun experiences, we set out to redefine team building.

“Embrace the challenges as opportunities, for it is in overcoming
obstacles that we uncover our greatest strengths and achieve
our true potential.”

- Rachel Wilson



Brand Values

Values / Mission

The year to rock your
team building

Brand Values & Mission:

At WIP, our mission is to empower teams and individuals through
intentional, engaging experiences that foster growth, connection,
and lasting impact. We are committed to redefining team dynam-
ics and building strong, cohesive communities through innovative
programming and immersive events. With a focus on playfulness,
trust, and collaboration, we strive to elevate every interaction and
inspire meaningful transformation.

Our values: Playfulness unlocks creativity and fosters collabo-
ration; Connection forms the foundation of our success, built on
trust, respect, and empathy; Growth is our ethos, embracing chal-
lenges for continuous learning and excellence; Community thrives
on inclusivity and support, empowering every individual; Integrity
guides our interactions with transparency and honesty; Innovation
drives us to push boundaries, inspiring positive change and
engagement.



Logo Mark

Watermark / Favicon

Logo Mark

Framed Logo Mark

25 x

25x



Logo Type

25 x

Logo Type: Roboto Slab - Bold

In our identity system, Roboto Slab is the primary font. Use it for
logo context. For the logo mark, exclusively integrate Roboto Slab.
Ensure alignment, legibility, and consistency in size and styling.

Roboto Slab, as the exclusive font for our logo, embodies the
characteristics of professionalism, boldness, and empowerment
inherent in team building and performance strengthening.

When used in the logo, Roboto Slab should convey a sense

of strength, confidence, and reliability. Its clean lines and sturdy
serifs exude professionalism, while its bold weight commands
attention and authority. This font choice reinforces our
commitment to excellence and the transformative power of our
services, leaving a lasting impression of trust and empowerment.

25 x

Wild Indigo | 1

Project




Logo Usage

Logo Usage

Wild Indigo @

Project

White on wild charcoal 01

Wild Indigo @

Project

White on wild blue 03

Wild Indigo

Project

&

Wild charcoal on light gray 05

Wild Indigo @

Project

White on wild red 02

Wild Indigo

Project

&

Two color in white 04

Do not use Wild Green on white or with logo mark in the right 06



Introduction

Brand Values
Personality

Logo Mark

Logo Type

Brand Logo

Word Mark

Logo Usage

Logo Color

Brand Icons
Supergraphic
Typography

Brand Color

Image Graphy
Phone Thumbnail
Website

Letters & Invitations
Business Card
Social Media

Brand Merchandise

Email Signature

11

Supergraphic

Usage
Description

A supergraphic serves as a dynamic vector accent across all touchpoints and brand expressions,
injecting energy and visual interest into our communication materials. Strategically placed, it
enhances brand recognition and reinforces key messaging, becoming a signature element of
our visual identity. Whether it's integrated into digital assets, print materials, or environmental
graphics, the supergraphic captivates attention and adds a modern flair to our brand presence.
Its versatile nature allows for creative experimentation, ensuring consistency while adapting to
different contexts and platforms.

Brand Guideline Selection A4

2024/FEB 10



Brand Color

Brand Color

Wild Blue, Wild Green, Wild Red, and Wild Charcoal play distinct roles.
Wild Blue conveys trust and professionalism, Wild Green symbolizes
growth and vitality, Wild Red represents passion and urgency, while
Wild Charcoal provides balance and contrast.

Together, these colors create a cohesive and visually engaging brand
presence that communicates our values and personality effectively.

PANTONE CMYK
801 78/24/05/00

CMYK
00/80/100/00

HEX
#0099cc

By incorporating these colors into our identity system, we create
a dynamic and visually compelling brand presence that resonates
with our audience, communicates our values, and reinforces our
brand personality.

HEX
#0099cc

CMYK CMYK
66/51/51/20 69/63/62/58

HEX HEX
#666666 #333333




Image Graphy

Size

Material

Image Graphy




Website Mockup

Webstie Mockup

Wild Indigo
Project

Website
Description

AHOUTUS  CASESTUDIES  GERVICES OUR WORK  TESTIMOMIALS | Contact us |

oo G
We ometo,t
' ndl 0 Projec
J

Our website serves as the digital hub of our brand, offering visitors
an immersive and informative experience that reflects our values,
expertise, and commitment to excellence. Through intuitive
navigation and engaging content, we provide a platform for
showcasing our services, expertise, and professionalism.



Letters & Invitations

Wild Indigo

Project

Recepient Name Feb. 10th, 2024
v ‘ Michael Evers Bend, OR

Redmond, OR
Phone (503) 560-6422

suz@wildindigoproject.com
www.WildIndigoProject.com _

Recepient Name February, 10th 2024
Address United States
Bend, OR .
| Letter & Stationary
Dear Lori,

Lorem ipsumul wo dolor sit amet, Letterhead and stationery are integral to our brand

consectetur adipiscing elit. Peroel- communication strategy for their professionalism,

lentesque scelerisque male consistency, and role in reinforcing brand identity.

They convey credibility, maintain cohesion, and build

suada libero aopei pellentesquee, trust with recipients.
Additionally, they serve as subtle marketing tools,

Letters & Invitations Best Regards, promoting our brand with every interaction. Overall,
they enhance our brand image and facilitate effective
communication with stakeholders.

Suz Coffman

Size Material

5cmx12cm Art Paper 250 gr




Business Card

Business Card

Wild Indigo

Project

Front Design

Suzanne Coffman

Owner / Founder

-

\
Wild Indigo

Project

Back Design

Strengthening
Teams

Elevating
Impact

01

P: +62 000 0909 9090

W: www.padicorn.com

02

Business cards serve as tangible representations
of our brand identity, embodying our values,
professionalism, and personality. Designed with
attention to detail, they feature our logo, brand
colors, and typography, creating a cohesive visual
experience. Business cards are utilized as
essential networking tools, facilitating meaningful
connections with clients, partners, and
stakeholders.

These convey a commitment to excellence and
serve as a memorable introduction to our brand,
leaving a lasting impression of trust and credibility.

Size Material

5cmx12cm Art Paper 250 gr



Social Media

Instagram Post

-

N

20%..

Lorem ipsumul wowoe dolorei.

ng
The Goods

www.padicorn.com

Always
dedicated

and devoted.

Lorem ipsumul dolor sit amet, consec-
tetur adipiscing elit. Peroellentesque
scelerisque malesuada libero a pellen-
tesquee, viverra dignissimllamweoerv
diam ellentesque sceler.

Wild Indigo | &%
Projgct

Learn more

Size
500 pt x 500
1920 pt x 1080

Material

Social Media Digital



Brand Merchandise

Brand Merchandise

I

WildIndigo
oct

Women's Size Guide

XS 41.5

S 43
44

L 43

XL 45

XXL 47

Lorem ipsumul dolor sit amet, weww consectetur
adipiscing elit. Peroellentesquewew scelerisque

88
92
96
100
104
108

88
92
96
100
104
108

malesuada libero a pellentesquee, viver.

Lorem ipsumul dolor sit amet, weww consectetur
adipiscing elit. Peroellentesquewew scelerisque

malesuada libero a pellentesquee, viver.

Size
50cm x 65 cm

Material
Canvas with bordir



G5 2021 Brand Style Guide - Graphical Treatments & Application Samples

GetG5.com

Kelly
Kutach

G Marketing That
5 Outperforms

Forward
Design
Disruptive




G Marketing That

Outperforms

Stuck in Silos?
Data Insights Provide Clarity

Abstract

In 2020, long term historical leasing seasonality and
industry trends were upended. So, with the historical
trends marketing playbook thrown out the window, it
became vital that your property’s marketing could piv-
ot faster than you can say supercalifragilisticexpiali-
docious. And, being a data-driven MarTech partner, we
turned to the data to understand demand trends within
multifamily housing in 2020.

This white paper unpacks what happened in 2020
based on Google and G5 data, and how we leveraged
marketing technology to ensure our clients’ digital ad-
vertising gave them a competitive edge in the market.




G

Welcome to the
Agile Consumer

Consumers expect consistent,
trouble-free shopping experiences.
When it isn't, they are likely to take
their business elsewhere. Your
renters are no different.

We are on a mission to radically
improve marketing performance by
reinventing the apartment shopping
experience. The G5 marketing
solution understands your renters
and will tailor experiences based on
their unique buying patterns.

We are reinventing
the apartment
shopping
experience.

©2021 G5 | GetG5.com | Proprietary and Confidential | Page 6




March 2021

G

Welcome to the
AGILE Consumer

Consumers expect consistent,
trouble-free shopping experiences.
When it isn't, they are likely to take
their business elsewhere. Your
renters are no different.

We are on a mission to radically
improve marketing performance by
reinventing the shopping experience.

The G5 marketing solution
understands your renters and will
tailor experiences based on their
unigue buying patterns.

Presented To:

Prospect Name

Presented By:
Sales Rep Name

©2021 G5 | GetG5.com | Proprietary and Confidential | Page 7



SEO + Single Domain Strategy

Search Engine Optimization (SEO) is a long-term
strategy to increase organic traffic from search
engines to your website. For businesses that
have multiple locations, it is more effective to
place them all on the same domain, and focus
efforts on improving the authority of one domain
versus multiple domains. By combining dispa-
rate domains into one, SEO efforts compound
to produce a higher domain authority. Domain
authority, a search engine ranking score,
predicts how a domain will rank on a search
engine results page (SERP). Itis easier to acquire

domain authority with a single domain strategy
than multiple domains. This is because single
domain websites have more pages, images,
downloads, and quality content, which improves
the authority of the domain and yields higher
SERP ranking. Performance is the cornerstone of
G5’s design philosophy, so this website redesign

21G50© 2020

Eagle Rock

“Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi
ut aliquip.”

— Eagle Rock Properties

incorporated copy updates that align to today’s
SEO best practices, giving the websites an extra
performance boost. Google begins to recognize
the new websites as higher quality and serves
them up higher on the SERP — meaning you
organically outrank the competition.

GetG5.com
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