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BUILD A BRAND
FOR GENE
TECHNOLOGY
PRODUCTS

BGI engaged the Zentrogene
Laboratory to build a new brand

for preventative medical services,
targeting customers in Asia. The
objective was to create a westernised,
professional image for a China-based
brand to expand their market share

internationally.

Scope :
© BRANDING
& PACKAGING

¥ DIGITAL

Client :
o J

Zentrogene”

Bioscience Laboratory
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BUILD A BRAND
FOR GENE
TECHNOLOGY
PRODUCTS

Unlike traditional medical services,
preventative healthcare is consumer-
driven. Doctors in Hong Kong are
legally unable to advertise their
services or products, and this pull
marketing strategy helps transform
people's impressions of the medical
industry. The packaging design of the
product is most important in this
project, that is the first impressions in

customer.

I 'am honoured that design has won
an merit of the Asia Awards 2015.

DFA
Design
for
Asia
Awards
2015
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GUIDE YOUR
MARKETING
MATERIALS

Fresenius Medical Care has a newest
advertisement launched in Europe.
When this advertising came to

Asia, the Asian department got a

lot of marketing materials, but the
materials are always use in different
way in production. They need us to
formulate a guideline so that it can be
used in Asia and different production
companies in order to use the

materials more effectively.

Scope :
@ MARKETING

¥ DIGITAL

Client :

== FRESENIUS
Y, MEDICAL CARE

FME Marketing Materials GU +1 778 875 0062 zack laisiu@gmail.com www.laisiu.com
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And

GENERATING

value for

customers and

strateqic partners

The Screenshot of Motion Graphic: MAKE THE
e LEARNING MORE
xperience ATTRACTIVE

client loyalty
Generali create an application

effective

arEdamANt for brokers and they require a

: introduction video of app in brokers
Pre-filled ,
user profiles party. We try to make it more
enable €ASY

transactions . . .
with one click introduction video.

attractive but easy to know as a

Scope :

BRAYO GENERALI ® MOTION GRAPHIC

Client :

Invite your clients
to download

BRAYO GENERALI

| &0 & 0

Click to Play on Web Browser

customer
satisfaction

Generali Instructional Video - 1/1 s 61 +1 778 875 0062 zack.laisiu@gmail.com www.laisiu.com
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B2B TO B2C
ADVERTISING
CHANGE

Fujifilm Bl's advertising direction had
been focusing in business client. The
advertisement this time hopes to
appear on the public level. Therefore,

human are used as protagonists was

wants to start from the angle of

users.Which is appeared in previous

fujifilm Bl advertisements rarely.
Scope :
< ADVERTISING

Client :

FUJ:FILM

Value from Innovation

FULFILM

b

M £

1.984 likes

g Kong LB |
FUJIFILM BI Hong Kong 47 5178 s

Fujifilm - Business on Soft Hard Solution Advertising - |/1 +1 778 875 0062 zack.laisiu@gmail.com www.laisiu.com
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A CLEVER PUN
CAMPAIGN OF LEE
KUM KEE’S NEW
SOUP PACKET.

We need to come up with a
comprehensive print and digital
advertising campaign for LKK's packet

soup series.

Scope :

& ADVERTISING

& SHOOTING

~A

Client :

LEE KUM KEE

LKK Thick Soup Advertising - |/2 +1 778 875 0062 zack laisiu@gmail.com www.laisiu.com
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A CLEVER PUN
CAMPAIGN OF LEE
KUM KEE’S NEW
SOUP PACKET.

After a brainstorming session, we
quickly realised that the slurping

itself sounded a little like the word
“soup.” Therefore, “Soup—&", loosely
translated as “the sound of speed,”
became the campaign’s definitive

slogan.

Wi AT RO

“Soup—E" became the foundation
for the entire advertising campaign.
The slogan connected especially well
with younger consumers that LKK

was targeting. We came up with the

concept and key visuals.

LKK Thick Soup Advertising - 2/2

+1 778 875 0062 zack.laisiu@gmail.com www.laisiu.com
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CELEBRATING

75 YEARS OF
BRINGING ENERGY
TOGETHER

The Schmoll Group is an international
market leader in high precision
machinery. | enlarged a part of their
logo as the protagonist and placed it
where | saw it at the first sight of the

exhibition.

Scope :

@& EXHIBITION DESIGN

schmol]

\'n\shpﬂciﬁc © GRAPHIC DESIGN

l Client :
t'.iX'IIA.

schmoll ' asia pacific

EEHETXKERAT
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STARTUP THE BUZZ

OnCall Services wanted to create
a distinct brand emphasizing
convenience and immediacy in IT
solutions. We first developed the
brand’s concept and connected
multiple meanings of “buzz” — from
the buzzing sound of a notification
to quick movement to the sound
of a bee.The logo represents the
company’s quick response at the push
of a button as well as the ease with

which users can request service.
Scope :
% BRANDING

¥V DIGITAL

Client : OnCall Services Limited

-

€ .\
v/

-

Buzzer by OnCall Branding - 1/2 +1 778 875 0062 zack.laisiu@gmail.com www.laisiu.com
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How May

Help You

STARTUP THE BUZZ

& The cube pattern is formed by
‘ - T connection of two cubes, the main
. element shown below, and can be
e i repeated without limit to form
Prr—
! |
;| background pattern.
. =
low Dz tora? == i = 2 Thanks to our simple UX design,
A ) i P Buzzer users can select their technical
= Login =
problems and when and where to
m Appomtment Confmed. == . . . .
P s receive assistance within a few easy
el
- =

steps. When your phone broken, just
scan the QR code or search for
‘BUZZER'. It's a breeze! Fix your

buzzer

o, S s devices in a few taps. You can also
By OnCall Services Limited o Your Dasiratko Tima. n.:: —
: =N -

buy technology products what you

want on this ording.

. wermLL one Nows rrnce
HitCat Payment Procesd. Cxasmination AT Our Lab
How may Duzzer

help you loday?
e

Riscoreh & Maragint

Need IT support?
Give us a Buzz!

Vo Duzzer Works?

=== =)

Buzzer by OnCall Branding - I/1 —_— +1 778 875 0062

zack laisiu@gmail.com www.laisiu.com
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BRANDING THE
FIRST E-WASTE
TREATMENT
FACILITY IN ASIA

Building a brand experience through

an interactive education centre. A
government-led project, WEEE+PARK
is the only site in Hong Kong that
collects and processes e-Waste such
as used computers and electronics.
Our challenge was to develop an
experience-based exhibit along with
marketing materials that communicate
WEEE +PARK's key messages in

distinctive ways, while also complying

with government themes.

Scope :
© BRANDING
& GRAPHIC DESIGN

® MOTION GRAPHIC

Client :

Weee Park Educational Materials Design - |/2 +1 778 875 0062 zack laisiu@gmail.com www.laisiu.com
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BRERBETER > are transfered for shredding.

TBS1E) WM according to their refrigerant types. EEMEERN - ERIBESSE  extracted and stored in compressed gas
EéRAl  The power cables, plugs and B - cylinders. They are later transported to
+ remains, stich as wood and glasses, legit treatment facility for further treatment.

FIRST E-WASTE
Tl | TREATMENT
FACILITY IN ASIA

We created a linear experience

are removed during this process.

#({i% T{E Pre-dismantling HHEN S Bl Refrigerant Extraction — TEFERTE Materials Shredd B R A N D ] N G T H E
ETBEANANE—BLSE  The refigerators are sorted MRBEPASNITHERE  The refrigerants (CFCs & VOCs) are. | m IBSHERBAERNS  Refrigerators with removed comp!

BEYHE Harmful Materials

AARNEEEE s are transported o
ERpEERE - g i eatme: luding;

i
- BREERbEn

exhibit in a long, narrow space
in three sections, illustrating how

appliances are responsibly processed.
While creating the interface for
© BREGHREGH © 754 Sorting by Magn the exhibit, we developed six

Compressor and Oil Removal Fama R W . y )
B EEEBTITAI . TABS Whon passig roughiine seissors secton, workers SR e original mascots to provide a slice
R FEE, e will remove the compres m refiigerators and by S e

T <3 drill holes on them. They are then placad on metal grid i s o

10 collect oil to ol tanks. The tanks are later transfered Of | nte r‘ac't| on, entertal nment an d

to legit treatment facility for further treatment.

education. The mascots starred
in a motion graphics video that
we created, telling a fairy tale-like
story from their perspective as

“abandoned"” products that turn

Weee Park Educational Materials Design - 2/2 +1 778 875 0062 zack laisiu@gmail.com www.laisiu.com
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MACPHERSON X
FLY MUSIC &
MARKET FESTIVAL
2017

The Key visual and identity design for
MacPherson x Fly Music & Market
Festival 2017.The theme "fly" meaning
NF Cog is alternative and flying in Cantonese.
a3 A : . maceHERSON savnany. [ Z So we need to create all visual non-

ERSEINAS ik b | e o g ] | h = general, we need typography, photo

Lo L)

shooting, retouching all in our control.

Scope :

© KEY VISUAL

$ IDENTITY

TYPOGRAPHY

&2 ART DIRECTION

Client :

Fly Music & Market Festival Identity - |/2 +1 778 875 0062 zack laisiu@gmail.com www.laisiu.com
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MACPHERSON X
FLY MUSIC &
MARKET FESTIVAL
2017

The idea of the key visual is "from
here to there", all about movement.
The movement mean trying to get
out of he's mainstream market. Also,
market and music show to be held

at the same place, we use black &
white to represent day & night. As the
market being held in the afternoon

and music show in the evening.

Fly Music & Market Festival Identity - 2/2 +1 778 875 0062 zack laisiu@gmail.com www.laisiu.com
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#Primary Brand Colors

STEPPING OUT OF
HONG KONG WITH
CHUI CHEUNG

D Founded in Hong Kong in 1947,
Royal Blue

Chiu Cheung is an integrated service
provider of control consoles, server
racks and other high-end sheet
metal-fabricated products.To mark

C H I U C H E U N G the company’s 70th anniversary, Chiu

Cheung commissioned us to update
FA —— B 'i T

B =7 =
4 . . . . . 5
B2 8B R its logo and internationalise its image.

Scope :
D © BRANDING
; Red
See the Logo Guild ) Client :
El=
#Secondary Brand Colors %’3

*QOld Logo

L

Dark Red

#Secondary Graphics

Chiu Cheung B +1 778 875 0062 zack.laisiu@gmail.com www.laisiu.com
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STEPPING OUT OF
HONG KONG WITH
CHUI CHEUNG

While we were allowed to tweak

the design, Chiu Cheung wanted

to keep the logo’s original identity. |
updated logo utilised a new colour
scheme while depicting the summit of
a mountain as the pinnacle of success.
We created a guide to brief
employees on the new logo,

a branding campaign, advertising
templates and even updated uniforms.
A This project was an example of how
subtle design tweaking can create
maximum effect. Chiu Cheung is now
a fast-growing company in China with

an eye on global expansion.

Secondary Graphic - Usage 3

=

CHIU CHEUNG
YRR

A W,

Chiu Cheung Re-Branding - 2/2 +1 778 875 0062 zack.laisiu@gmail.com www.laisiu.com
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