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Chameleon

A reptile of extraordinary adaptability, known for 
shifting its colors to match any environment with 
speed and precision never rigid, never restricted, 
always in perfect harmony with its surroundings.

Like the chameleon, Decktalks adapts to any 
brand, any brief, any vision fluid in style, 
unwavering in quality. We don't have a signature 
look. We have yours

is a creative design studio built on one belief that 
every great idea deserves a great presentation. We 
transform strategy into visuals that persuade, 
inspire, and leave a lasting impression.

kuh·mee·lee·un
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 great pitch deck isn't just designed, it's engineered. We work with founders and marketing teams to build decks that 
balance narrative, data, and visual impact. Every slide earns its place. Every word carries weight."

We believe that
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T H E  P O W E R  O F  P R E S E N T A T I O N

W H Y  I T  M A T T E R S

Your brand is only as 
strong as how it's told.
In a world of short attention spans, a great presentation is not 
a luxury it is the difference between a brand that gets 
remembered and one that gets ignored.

3x
more likely to win a deal with 
a polished deck

7 sec.
to make or lose an 
impression

94%
of first impressions are 
design-driven

55%
of communication is visual, 
not verbal

Build instant credibility:
A polished deck signals a serious brand before a word is spoken.
Simplify complex ideas
Visuals help your audience understand, retain, and act on what matters.
Drive decisions 
The right structure moves people from interest to conviction.
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WHAT FOLLOWS IS A CROSS-SECTION OF THE 
WORK DIFFERENT INDUSTRIES, DIFFERENT 
AESTHETICS, ONE STANDARD.

We have one opinion, it should look like you

EVERY STUDIO
HAS AN OPINION
ABOUT HOW
A DECK SHOULD
LOOK.



About Decktalks
Who we are, what we believe, and 
why design changes outcomes.

Investor-ready decks built around 
narrative and structure.

Pitch Decks

Studio

Work

Sales, product, and keynote 
decks that hold attention

Presentations

Work

Visual identity systems built to stay 
consistent at every scale

Brand Guidelines

Work

The document that sells who you are 
before the meeting starts

Company Profiles

Work

Branded scroll series designed to 
educate, promote, and convert

Instagram Carousels

Work

01

02

03

04

05

06
A curated look atbthe work we do 
and how we do it.

What's inside
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At Decktalks, we close that gap. We take what you know your product, 
your market, your story and turn it into something an investor, a partner, 
or a client can feel in thirty seconds.
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MOST FOUNDERS HAVE
A STRONG VISION.

STRATEGY FIRST. DESIGN SECOND. 
Always in service of the idea.

About
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How do we think?
Based on our experience
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WITH NO SHORTCUTS

OUR 5 STEPS
MISSION

A journey to follow
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Questions First. Strategy before anything.

The script before the design tool opens.

Fast rounds. No surprises at delivery.

We adapt to your brand, not the other way.

Built to close, not just impress
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WITH NO SHORTCUTS

OUR 5 STEPS
MISSION

A journey to follow ©
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The
BRIEF

The
STORY

Visual
DIRECTION

Build
& ITERATE

BUsiness development
REVIEW
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You don't get a second chance to make an 
investor lean forward. Every deck in this 
chapter was built for exactly that moment for 
founders who need a room to feel the idea 
before they can fund it.

C H A P T E R  O N E

PITCH
DECKS

2026
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HERE IS HOW WE DO IT

The first slide does one job: 
make them lean in. We open 
with a statement, a tension, or a 
truth the audience already feels 
but hasn't heard said out loud.

We make the audience feel the 
pain before we offer the cure. A 
problem they recognise is a 
problem they want solved.

Clear. Simple. Undeniable. We 
present the solution in a way 
that feels inevitable like it was 
always the obvious answer.

The Hook

The Problem

The deal is the destination. Every slide is a step towards it.
We engineer the journey from the first slide to the last so that by 
the time the final slide lands, the answer is already yes. 

01 

03 

02

The Solution

Numbers, traction, case 
studies, or social proof. This is 
where the brain says "this is 
real." We make it impossible to 
doubt.

Where is this going? We 
paint a picture of the future 
that makes the audience 
want to be part of it. 
Ambition backed by clarity.

Direct. Confident. Specific. We 
close with a single, clear ask no 
confusion, no hesitation, no 
room for "let me think about it."

The Proof

The Vision

04

06

05

The Ask

decktalks.co

EVERY PITCH DECK WE BUILD FOLLOWS 
ONE UNWAVERING PRINCIPLE

FRAME WORK

Pitch
Decks



2026

212 - Automotive
Designing a full pitch to cover the brand 
launch covering strategy, content pillars, 
sample designs, website design & launch 
event.

Towell Group
Muscat, Oman 
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Hunters Gourmet
Designing a full pitch to cover the brand 
launch covering strategy, content pillars, 
sample designs.

Hunters Food
Dubai, United Arab Emirates
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Moiseau Jewelleries
Designing a full pitch to cover the brand launch 
covering strategy, content pillars, sample 
designs and Instagram grids.

Gargash Group
Dubai, United Arab Emirates
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Moiseau Jewelleries
Designing a full pitch to cover the brand launch 
covering strategy, content pillars, sample 
designs and Instagram grids.

Gargash Group
Dubai, United Arab Emirates
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MOHAMED
BIN RASHID
LIBRARY

MBRL
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Every deck that leaves Decktalks is reviewed by experienced 
Business Development managers slide by slide  to ensure your 
presentation is not just well-designed, but built to close.

Built to close not just to impress
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Built for founders who need to walk 
into a room and be taken seriously. 
Every deck we design has a clear 
narrative, a sharp structure, and zero 
filler slides.

Chapter
twoBRAND

GUIDELINES

decktalks.co

A brand without guidelines gets diluted 
the moment it leaves the boardroom. 
This chapter is about building visual 
systems that hold across agencies, 
markets, and time.
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Textiles
Designing a full Brand guidelines for the brand, 
including imagery, typography, brand elements 
& stationaries.

Egyptian Cotton
Cairo, Egypt

decktalks.co
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Beauty Salon
Designing a full Brand guidelines for the brand, 
including imagery, typography, brand elements 
& stationaries.

La Fazou
Dubai, United Arab Emirates
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224
Dubai, United Arab Emirates
Caps & Tshirts brand
Designing a full Brand guidelines for the brand, 
including imagery, typography, brand elements 
& stationaries.
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The company profile is the document 
that walks into the room before you 
do. It answers the question every 
client asks before they ask anything 
else: can I trust these people?

�ChapterT H R E E

COMPANY PROFILES
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© 2026 Decktalks. All rights reserved.

Invest in Dubai
Real Estate Consultancy
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Flex Access
POD Equipments
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La Fazou
Beauty Salon



Chapter
F O U R

INSTAGRAM CAROUSELS
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A swipe is a micro-pitch. You have 
three seconds and one frame to earn 
the next one. Every carousel in this 
chapter was built to stop the scroll — 
not fill it.

�
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Designing a full Brand guidelines for the brand, 
including imagery, typography, brand 
elements & stationaries.

BONBON GIRL 
Fragrances brand
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Developing a complete visual direction for 
social media content, including the design of 
carousels, posts, and branded layouts.

BIM ROAD ACADEMY
Learning Institute
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Designing a full Brand guidelines for the brand, 
including imagery, typography, brand 
elements & stationaries.

BONBON GIRL 
Fragrances brand
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Let’s Connect

hi@decktalks.co
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Most decks
look good.
Very few close deals.

If you're building something
that needs to do both



BRANDING
DESIGN STUDIO

hi@decktalks.co

decktalks.co

decktalks.co

https://decktalks.co/contact-us
https://decktalks.co/

