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94% 3X

of first impressions are more likely to win a deal with
design-driven a polished deck

Your brand is only as 9570 7 sec.

of communication is visual, to make or lose an

Str Ong aS not verbal impression

In a world of short attention spans, a great presentation is not
a luxury it is the difference between a brand that gets Build instant credibility:

remembered and one that gets ignored.
Simplify complex ideas

Drive decisions



A
HAS A
ABOUT HOW
A DECK
LOOK.

We have one opinion, it should look like you

WHAT FOLLOWS IS A CROSS-SECTION OF THE
WORK DIFFERENT INDUSTRIES, DIFFERENT
AESTHETICS, ONE STANDARD.

Creative portfolio

decktalks.co



A PRODUCT B

About Decktalks

Who we are, what we believe, and
why design changes outcomes.

Pitch Decks

Investor-ready decks built around
narrative and structure.

Presentations

Sales, product, and keynote
decks that hold attention

Brand Guidelines

Visual identity systems built to stay
consistent at every scale

Company Profiles

The document that sells who you are
before the meeting starts

Instagram Carousels

Branded scroll series designed to
educate, promote, and convert



VERY FEW HAVE A DECK
THAT MATCHESIIT.




WITH NO SHORTCUTS
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The Proof

The Hook

1ISION

The V

The Problem

The Ask

The Solution

HERE IS HOW WE DO IT
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Hunters Food
Dubai, United Arab Emirates

Hunters Gourmet

Designing a full pitch to cover the brand
launch covering strategy, content pillars,
sample designs.

2026



Moiseau Jewelleries

Designing a full pitch to cover the brand launch
covering strategy, content pillars, sample
designs and Instagram grids.

Gargash Group

Dubai, United Arab Emirates

2026
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Culinary Partnerships in Excellence

Content Type
Viden

Cromlent hitle / Descerplion
"Building Culinary
Partnerships: Chef Middie
Fast's Callaborations with
| sading Hotels &
Restaurants” - Showcase
successful partnerships
with top-tier hotels and
restlaurants:

Content Type
Linkedin Article

Content title / Description
"How Strategic
Partnerships in the
Culinary World Foster
Innovation and Succoss”
- DHscuss how
collaborations elevate
hoth brands and drive
innovation in the
hospitality space,

Audience

Content Tvpe
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Content title / Description
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Objectives

Follower Growth — 5,000 monthly
[primiarily Instagram)

Engagement Rate

let's check out
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win 72+ Million

Monthly Views across 30 shows

Snapchat
MENA REGION
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60M Page Views
20M Viewers
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Cuddleg & Care

BY SOCIAL CAMELS

Cuddles & Care

BY SGCIAL CAMELS

_ 28th March, 2028 | 10:30 AM - 4.00 PM
.:._~_u_.;~..r1-1:n... _l-, s L : - Mercure Dubai, Barsha Helghts
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Dubai's premium parenting
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Egyptian Cotton
Cairo, Egypt

Textiles

Designing a full Brand guidelines for the brand,
including imagery, typography, brand elements
& stationaries.

decktalks.co
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Invest in Dubai

Real Estate Consultancy

© 2026 Decktalks. All rights reserved.



jan
opt®
cnan
com™

g 10
.~ GOOCE
A0 I,'__‘\__','!.'_I‘I'(-'P?1 el

Jel

Flex Access

POD Equipments

© 2026 Decktalks. All rights reserved.



1“\'(;

ot A

La Fazou

Beauty Salon
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A swipe is a micro-pitch. You have
three seconds and one frame to earn
the next one. Every carousel in this
chapter was built to stop the scroll —
not fill it.
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BIM ROAD ACADEMY

Learning Institute

Developing a complete visual direction for
social media content, including the design of
carousels, posts, and branded layouts.

decktalks.co
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BONBON GIRL

Fragrances brand

Designing a full Brand guidelines for the brand,
including imagery, typography, brand
elements & stationaries.

decktalks.co
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Most decks _ |

lOOk gOOd, Let’s Connect

Very few close deals. @)(in)(X) decktalks.co
hi@decktalks.co

If you're building something
that needs to do both

99 Slide Different decktalks.co



Enquire Now Download Portfolio



https://decktalks.co/contact-us
https://decktalks.co/

