


My Design thinking approach

Ravi

Understand Users  Define Problems Explore Ideas Prototype  Test and Implement
e®®

22 - O - QY. o - 398

Companies used my skills
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10 years experience in UX domain
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The following design artifacts were designed by me. Displayed
in no particular order.




City of Dallas

Redesign initiatives for
various sections. | have
designed over 6 sections
for this domain.
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Office of Emergency
Management

MEDIAHOME Featured Video

Lightning, Dallas TX Flash Floods, Austin TX

Budget Meeting
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Department of Human Resources

A \"TE e

ﬁ CAREERS CURRENT EMFLOYEES DPEMN POSITIONS HOW TO AFPLY BEMEFITS VALUES CONTACTS

Important Information for Employees Regarding Coronavirus (COVID-19)

The vision of the City of Dallas HR Department is to have a diverse, talented, innovative, and engaged workforce delivering
services to the residents of Dallas with Empathy, Ethics, Excellence, and Equity. Our HR team is committed to helping our
employees serve our communities. Read more...

Human Resources Information Line: 214-671-6947 (MYHR)

Benefits Compensation Open Positions

Health and other available benefits for Providing the right pay for the right Our values that reflect and support the
Dallas City employees and their families. positions, overseeing direct pay programs. differences that make ws unigue

1

N
Current Employees Core Values Labor Hiring Process

Cur values that reflect and support the Our core values for serving the citizen Health and other available benefits for
differences that make us unique. of Dallas. Dallas City employees and their families.
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PAY YOURBILLS RESIDENT VISITOR DEPARTMENTS BUSINESS GOVERNMENT 3-1-1

COMMERCIAL RESIDENTIAL FEES |NSPECTIONS s 5 & APPLICATIONS PERMITCENTER HOWTOVIDEOS FAQS

Forms and Applications

The following is a list of the forms currently on the City of Dallas web site.
Note: all forms are in Adobe PDF format unless noted otherwise.

Frequently Used Forms

TR g -
- .
e
: Building Construction Site
Building Inspection Permit Cem.ﬁca.te Of Occupancy (CO} Management Requirements (Rest
Application (New) Application (New) Break Requirements Effective Jan.
1,2016)

ot General Contractor Registration Permit Fee Estimate Worksheet
Bt Oynke B Form (Updated) (Common Permit Fee Examples)

View More Forms by Department

"How To" Brochures

The Permit Center and Introduction to Building Inspection Get a Plumbing Permit

Get a Certificate of Occupancy Get a Lawn Sprinkler Permit

Get a Demolition Permit Get a Tent Permit

Get an Electrical Permit Contractor Website Frequently Asked Questions
Get a Fence Permit Re-Establish Gas Service

Get a Mechanical Permit Use the 24-Hour Automated Inspection System

Get a Permanent Sign Permit
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City of Dallas

PAY YOUR BILLS RESIDENT VISITOR DEPARTMENTS BUSINESS GOVERNMENT 3-1-1

CITY COUNCIL
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/ﬂ‘ MAYOR CITYMANAGER CITYCOUNCIL OTHEROFFICIALS CITYCALENDAR PUBLIC MEETINGS DISTRICT MAP

Search

Eric Johnson
City Mayor

Dallas City Hall
500 Marilla St

Responsibilities Profile

Public Meetings Requests

Council Agendas i Schedulings
Council Briefings | b Ceremonial Office
Committee Meetings

Council Retreats

Live Braodcasts

Other Meetings

District Map
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N o, Poster Design

NASTIK
CENTER

FOUNDATION
Proposed Architecture

A non-temple for Atheists in DFW, Texas

Join a vibrant community of Free
Thinkers, Atheists, Rationalists, :) Onate

Humanists, and Non-Religious to build Nastik Center

individuals who dare to question
established norms, challenge contormity,
and choose to be brave and bold in
thought and action.

Nastik Center Foundation is a registered 501(c)(3) nonprofit organization. EIN: 39-413230.
Donations are tax-deductible as allowed by law.

www.nastikcenter.org
Info@nastikcenter.org




@ City of Dallas

) _%nfurmatiun echnology Services
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BRIDGING
Jigital tquity

Poster Design

Internal poster for City of Dallas,
ITS

dentity the magnitude of digital
equity challenges and develop

actionable strategies that could
se undertaken by the City to

1elp Dallas residents.

el mm picosoft @ esri




FLEXIBILITY w USABILITY Ul vs UX

Poster Design

Created desk posters for my UX
community to promote user
experience and motivation.

USABILITY MATTERS



NASTIK
CENTER

F O HNDATION

Ravindra Papineni

Founder

www.nastikcenter.org
info@nastikcenter.org
512-767-8697

Business Cards



DARE TO
DOUBT.
DARE T0
THINK.

Support Nastik Center.

I\

NASTIK
22

FAITH DEMANDS
OBEDIENCE.
SGIENCE
DEMANDS
EVIDENCE.

Support Nastik Center.

Social Media

STARS DON'T
DECIDE
YOUR

FATE.

YOU

DO.

Break free from astrology \l
Link in bio.
o Coog

NASTIK
CENTER




Banner Designs

TﬁF TELUGU CHRISTIAN FELLUUJSHIP OF HOUSTON

¥ oo™ INVITES YOU FOR T

CHRISTIAN FAMILY III]IIFEREIIIIE

TRINITY KLEIN LUTHERAN CHURCH

5201 SPRING CYPRESS ROAD, SPRING, TX 77379

JONE 3", 8 0

(F AN
SPEARER-DR. CHRIS GNANARAN
PR[]FESSJI]R FORTH E{]L{l[ﬁ' AND GLOBAL

STUDIES AT LIBERTY UNIVERSITY

Theme: “Know Him, and Make Him Known" Luke 2:17
T e
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TﬁF TELUGU CHRISTIAN FELL[]UJSHIP OF HOUSTON

&qﬁp INVITES YOU FOR

CHRISTIAN FAMILY CONFERENCE ¢

TRINITY KLEIN LUTHERAN CHURCH, SPRING, TX

lIINE 13" 14“I 52U

111 _.] J|J|!J'--J 'Jj
FRUFESE[IH FOR THEOLOGY ﬁ.ND ﬁLﬂBAL
STUDIES AT LIBERTY UNIVERSITY




Photo Frames

EMILY JOHNSON
MARCH 14. 2020

JSOCCEB
X PLAYER 7

MICHAEL SMITH

DECEMBER 11. 2021
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Logo Designs

Designs for ITS

jLS
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INFORMATION ™ INFORMATION
TECHNULOGY TECHROLOGY
SERVICES SERVICES
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SUPPORT

IT Help Desk

helpdesk@crmc.health

Informatics
972-394-2404

HR/Payroll

hrms.helpdesk@kpmd.biz

Security

Ext. 4444 (In-house number)

Repairs/Engineering
engineering.crmc.health

972-394-2228

Biomed/Equipment Issues

biomed.crmc.health

EMERGENCY

01
02
03
04
Lo 05

Stay proactive -Document every detail

Monitor vital signs
Privacy and Care -HIPAA is our standard

Foam In and Foam Out

Log IVs and EKGs without delay



App Design

“Drone Delivery” is an app
conceived by me. Designed
the wireframe for the new
concept. Personal project.
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(©) Ravindra Papineni

CONFIRM
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Wasted space

Divided focus

Secondary Info —

A good design shouldn't
need icon legend

Wasted space —

Redesigned with primary information on main screen,
with big and bold numbers, reducing information

overload.
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Designed by Nissan
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Papi's LEAF

(  uPDATED Feb 19, 2016 03:17 PM

STATE OF CHARGE
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EMETY FLiLL

(i) TIME NEEDED FOR CHARGE COMPLETICN

TRICKLE NORMAL 8.8 kW
—=le= 2:00

ICON LEGEND

HissanConnect
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App Design

Nissan’s clunky interface
was redesigned by me
based on personal
experience.

Personal project.

Designed by Ravi
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Retrieve Username
Reset Password

Enrall

Login

@

AAUSTIN TELCO

FEDERAL CREDIT UNION

/t\; AUSTIN TELCC

FEDERAL CREDIT Ul

SAVINGS 12,0 1

Available balance

CHECKING A0,D 1

Available Balance

We found 2 ATMs near you
S ..-‘

& Ane Smith

@
ForgotUser ID Forgot Password

DE®

Login

New Account H-

O 0 O

T "l Verizon B 317 PM ® 7 W esnm

Accounts

500 Primary Savings
Balance $20,453.92 _
Available $20,428.92

580 Primary Checking A D I
Balance $2,746.06 p p e S I g n

Available $2,746.06

Austin Telco mobile concept
app was redesigned by me to

L0220 Brw 3 Series improve user experience.
Balance $8,849.31 P rsonal rO.eCt
Motes $449.46 Due 04/01/21 e p J -

Existing design 2022

3 actions combined in one screen

Account balances shown upfront
before login process

Nearest ATM locations shown based on
user location

«—— Nearest branch building displayed
dynamically in the background
based on location

More secure login options



FIND COMMUNITY
PARTNERS

ZIP CODE
OR CITY

OR COUNTY

Search

CPP Overview Video

Join the .
Community
Partner

Hierarchical text
explaining core value
for easy scanning

Trust building facts
at a glance

Enespafdol  Contactls  Site Map

Community Partner Program

Website Design

Texas agency’s CPP was
redesigned by me through
HHSC contract.

Community Partners: Helping Serve Texans

In an effort to make it easier and more efficient for Texans to apply for and manage their HHSC benefits, the
Texas Health and Human Services Commission (HHSC) is partnering with community-based organizations to
help people learm how they can get the most cut of the HHSC's benefits application and management
website, YourTexasBenefits.com.

How You Can Help

To support this effort, HHSC is building a statewide network of community-based organizations that can help
people apply for and manage their HHSC benefits, including food, cash and medical assistance, online at
HHSC's YourTs com. This C ity Partner Program (CPP) is a growing network of
organizations trained and capable of teaching Texans how to put YourTexasBenefits.com to work for them,

The organizations that become Community Partners represent a wide range of soclal services, including

public entities, non-profit organizations, and faith-based groups. An or fiom in becoming a
Community Partner enrclls by submitting an Interest Form cnfine, which includes questions on what
Community Partner level the organization Is best sulted for. Once enrolled, HHSC then provides cnline
training and certification to interested staff and volunteers of those Community Partners approved to provide
one-on-one assistance with YourTe: fits.com. Community Partners also have access to reports from

HHSC showing how many people the organization P
(@) TEXAS
% ! Health and Haman
Services

cnline at YourTexasBenefits.com
Community Partner Program Support Team e

Are you interested in joining the Community Par]

and have a question? Or are you already a Com

The Community Partner Program Support Team ||

wour request or question and contact information) PARTNER | BENEFITS |
contacts. To find your regional support contact cli ) il el Bt

Partner Login

QUESTIONS | C©
Join the Community Partner Program

If your organization would like to participate in th
page to complete and submit the form. Y~ T~~~ YT --TTe T~~~ - —mesmsmmmmmn -

- z » ) L

LET'S PROMOTE SELF-SERVICE & SELF-SUFFICIENCY

Engaging visuals a
BREle TOGETHER

WHAT IS CPP?

The Mission of the Community Partner Program is to develop and maintain a
—> | statewide network of community organizations helping eligible Texans apply
for and manage their benefits on line.

Texas Health and Human Services, through the Community Partner Program (CPP), works with Community
Partners to promote self-service and self-sufficiency by helping individuals apply for and manage their
benefits through YourTexasBenefits.com.

The Community Partner Program began as a pilot with 36 Community Partners in January 2012,..

CPP FACTS

More than xx of Community Partners
Have been Partners for at least two years
Believe serving as a Community Partner benefits their organization and community

‘ HHSC Regions

1 * High Plains

2 * Northwest Texas

3 » Metroplex

4 » Upper East Texas
5 » Southeast Texas

B * Gulf Coast

7 » Central Texas

8 * Upper South Texas
9 » West Texas

Self-Service
Self-Sufficiency
by helping

INDIVIDUALS

Become a Partner Now! 10 = Upper Rio Grande

11+ Lower South Texas

E A CRIBE TO OUR NEWSLETTER
CONTACT US ¥ #rﬂ:iRNﬂcl. I.IINJH:-'S _
vh and Hum




Current
Personal Project

Showing only 2 slides...

Blind Users Awareness through Empathy
by Ravi Papineni

The Proposal

= Set a participation day for World Black Monitor Day (December 3™)?

* Encourage sighted parficipants to blindfold themselves, turn off or cover the
monitors for a set period of time (10 or 15 minutes) and try to navigate
websites or perform other tasks using only keyboard commands or a screen
reader.

* Provide resources and guidance for participants, such as a list of keyboard
shortcuts, tips for using a screen reader, or a list of accessible websites to try.

* Encourage participants to share their experiences on social media using a
designated hashtag, to help raise awareness and foster a sense of community
around the event.

* Reach out to technology companies or advocacy groups to support the event
and help promote accessibility and inclusion for blind users.

* Emphasize the importance of accessibility and encourage parficipants to
continue learning about accessibility and taking steps to make their own
websites and digital content more accessible.
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