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Beam Suntory Advent 01
Calendar

Exclusive festive partnership and activation designed
to drive brand awareness and seasonal uplift during
the Christmas period.

Scope: Partnership Management - Budget
Management - Integrated Campaign Delivery -
Stakeholder Management

® Led end-to-end campaign planning for Beam
Suntory’s Christmas Advent Calendar, shaping

scope, budget, deliverables, and timelines.

Primary liaison managing multi-stakeholder
communications and approval workflows across
brand, PR, vendors and internal teams.

Oversaw creative direction and production
workflows, coordinating vendors to ensure quality,
feasibility, and on-time delivery.

® Partnered with PR teams to align campaign assets
and timelines for media drops and festive visibility.




Maker’'s Mark Valentine’s
Day Campaign

Seasonal digital activation designed to drive :
awareness for Maker’s Mark’s personalised V-Day
label bottles.

Scope: Partnership Management - Budget
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® Consulted on campaign strategy to drive

awdadreness and sales uplift through a custom
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® Coordinated with paid media teams to drive traffic
to the microsite during the Valentine’s sales

window.

® Delivered over 578K impressions and 2.6K clicks
within the one-week campaign period.
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GrabMart Oktoberfest 03
Beer Launch

Platform-exclusive debut beer launch developed in
partnership with GrabMart to drive discovery and in-
app sales during Oktoberfest.

Scope: Platform Partnership - Campaign Delivery -
Stakeholder Management -

@ Partnered exclusively with GrabMart to co-develop
its debut limited-edition beer for Oktoberfest,
spanning product, creative, and in-app execution.

Led discussions across design, POSM, and
promotional placements to maximise visibility
during launch week.

Developed pricing and promotional strategy to
drive trial and urgency for a limited-edition
release.

Coordinated media drops to amplify awareness
during the launch window.




Treat Game Shack Box

Trend-led PWP campaign designed to drive
awareness of Omakase Pet’'s new treats line.

Scope: Campaign Strategy - Creative Direction -
Stakeholder Management - KOL Management -
Launch Execution

@ Shaped campaign strategy to support the launch
of our new treats line, balancing awareness with

sales uplift objectives.

® Led creative assets and packaging development to
ensure brand consistency and appeal.

® Coordinated KOL collaborations and ambassador
drops to generate hype and visibility during launch
week.

@ Achieved full redemption of the Treat Game snack
box during the campaign period.
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What | Bring to the
Dining Table?

e® Strategy & Brand Building: Integrated Marketing
Campaigns, Content Strategy, Social Media

Strategy

® Creativity & Communications: Creative Direction,
Storytelling, Copywriting, Brand & Marketing
Communications

® Partnerships & Execution: KOL Collaboration &
Brand Partnerships, Cross Functional Coordination,
Stakeholder Management, Campaign Delivery

My experience spans different categories and the
way | partner brands, run campaigns and move
work forward is highly transferable and I'm excited

to contribute to your team.
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